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Type of Business and A Location 
Aroma will be the registered name of the business venture (Al-Msallam & Alhaddad, 2016). The business venture shall be a hotel that offers services such as catering, restaurants, accommodations, bars, lodgings, and hotels to the customers within McLean, Virginia State. It shall be a private company. Its location shall be McLean in Virginia State. Aroma will be synonymous with caring and innovative hospitality today, its hallmarks being the segments of corporate and family clients. Aroma will be very famous among the youth due to the variety of food available, and the ambiance of the hotel will be good. Restaurants under Aroma will be hygienic and appealing enough to attract the crowd. The hotel will have comfortable rooms and excellent food at reasonable pricing. The breakfast will be charming, with a wide variety of choices available in the buffet. Hotel Aroma will be a trendy hotel and very helpful too. It will have beautiful rooms and staff will be very professional and friendly also. Meals will be affordable and delicious. It will have a great environment around it, especially during the evening time. The food, the sea, the activities, the pool, the room, and the entire environment at the hotel are just superb. The breakfast will be alright, as there will always be a variety of tasty food to choose from (Chand & Slath, 2018). The staff at the hotel will be excellent. The hotel management will be accessible and always around for any extra help needed.
Additional questions 
The additional question I would want to ask include:
· What consumer data will be used and how?
· How will Customer relationship management (CRM) play a role?
· What media/communication channels will be used and how?
· How will the campaigns be interactive?
· What metrics will be used? How will they be measured?
[bookmark: _GoBack]Other research to do before opening the business
Before opening the business, I will research about my major competitors (Chand & Slath, 2018). Understanding the rival companies will enable me to introduce a product that can relatively compete with well-established companies. Researching on the competitors will allow me to understand the industry I will be involved in so that I may be able to dominate the sector. I should be aware of competitors, no matter how unique I might think my business idea is. Just because I have brilliant ideas do imply other entrepreneurs have not also had similar business ideas. If I cannot offer a cheaper or better product than my competitors, then there is no need to begin a business in that area. Researching the target market shall be the driving force in every decision I make. I make customers my priority because I cannot earn profits without them. This will enable me to deliver what my customers want, not what I want. Studying the market and industry will give me insights into the buying decisions of customers and save me lots of experimenting down the journey. Besides, I will research on legal requirements before opening the business. In starting my business, selecting its legal structure is of great importance. It shall dictate the liability of owners, paperwork, taxes, and other legal aspects. I will research the sources of funding to help me may my finances. I will also research on risks to understand how they will impact on business operations. There shall always be a risk level with a new business venture (Al-Msallam & Alhaddad, 2016). This implies that I have to assess the risks of the industry before moving forward with the business plan.
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