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Pitch
Part 1-1
	The first impression is when an individual first encounters the other and forms a mental image of that person.As depicted by both videos, impression accuracy differs depending on the target being observed and the observer. The first impression in these videos depends on a wide range of characteristics such as gender, posture, and appearance. My first impression of the videos is that both the lady and the gentleman are intelligent, successful, and influential. 
Part 1-2
	During their pitch, three specific things that impressed during their rise presented a crystal clear presentation about themselves to everyone. Each individual's pitch was sweetly short and straight to the point. Secondly, the individual talked about themselves since it is crucial to understand that investors invest in people and ideas. Lastly, they talked about what they have done recently; this includes information about the traction and succession as an individual
Part 1-3
To maximize my grade and impress my fellow students, I will begin to prepare my elevator pitch in the following ways. Firstly I will tell a real client story that addresses the problem my services solve in the workplace. Besides, I will avoid using technology talk and usage of buzzwords to attain reality and simplicity.
Part 1-4
	The measurable accomplishments that I will provide in my elevator pitch include educational background, professional experience, and values.
Part 1-5
	The transferable skills that I have are teamwork, leadership and personal organization, and time management.
 Part 2
	Marketing concepts illustrate an aspect of the manufacturing process distribution and sales cycle. However, each marketing concept operates independently of the other entities. Firstly the production concept has many similarities to the product orientation.as the video depicts, there is less focus on the consumers' needs and wants. Also, the production concept increases the manufacturer's attention to distribution and production networks. The second marketing concept is the selling approach.in the idea mentioned above; the method maintains a sales orientation to exclude all objectives. The video provides evidence of how the business does not emphasize product development but focuses on pushing existing products on potential and current clients. For a company to have a balance of these concepts, promotional efforts and aggressive are crucial in ensuring that the customer buys several company products
	In conclusion, the societal marketing concept brings larger society into the calculation as it focuses on businesses ' and consumers' short-term wants. However, the long term company's request must receive adequate attention. The company in the video weighs the factors when marketing and making decisions. The mentioned company in the video practices societal marketing concepts leading to environmental and social responsibility. The impact of practicing this concept is that pollution, workplace safety, and employment conditions become relevant operational considerations.
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