4





Marketing
Student’s Name
Course Department, Institution
Course Code, Course Name
Instructor’s Name
Date







Marketing
The pricing strategy of the commodity influences the demand of the service or product.  Great Retail is using the decreasing order effect as a pricing method. The decreasing order pricing effect encourages buyers to purchase first appearing products (Liu & Soman, 2018). Thus, the strategy leads to increased buying making the retailer realize high profits. 
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For the Great Retail shop to increase sales and persuade buyers, the retailers should be using a relative side effect pricing strategy. This entails putting the original and new price tags of the commodities. For example, the original price of the commodity was $3, and then the new price should be $2.5, showing a discount of $0.5. The buyers will be attracted by the discount and purchase more products, increasing the profit. 
The attribution theory explains the satisfaction of the consumers with the product. I ordered the novel from Smart Bookshop. Smart Bookshop is mostly known for delaying people’s orders. Therefore, I ordered the book in advance to allow enough time for delivery. Unfortunately, the delivery was delayed at the last minute. The Smart Bookshop would have controlled the delay by having early delivery and an effective supply chain. Thus, I was relatively dissatisfied with Smart Bookshop. 
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With Card
Pepsi or Canada Dry

Select Varieties, 12-Pack
12 fl oz Cans or 8-Pack.
12 fl oz Bottles

Fresh Finds with
You in Mind

When you buy 3 or more in the some transaction with Card.
Quantities less thon 3 will be $5.99 each.




