
In the first ad, introduced by American actor, director, comedian, producer, educator, painter, and writer James Edward Franco, men in the target market, high-income earners, seek unique, easily identifiable, and accessible luxury that is appropriate, well-produced, and highly valued. Products offered. The Coach brand is accessible and invites and creates joy every day for people around the world. Defined by quality, craftsmanship, and creativity, our home-building brands offer the opportunity for exploration and self-expression to a global audience. The positioning strategies involved in this ad are price/quality, product class, product users, attributes/benefits, and usage/application. The overall message to consumers is that perfume gives men a majestic and elegant scent.

           In the second ad, the target market always shows high-income, high-status, and middle-aged women. However, in the late 1980s / early 1990s, the brand incorporated a 'trendy' brand in addition to its mature line, designed to appeal to a younger audience. Koch has made a number of changes to its brand fit, including pushing new and more expensive handbags. Coach handbags are made to the highest standards and they are made to the strictest standards. The skill level of the coaching staff is also high, there are no shortcuts in the manufacturing process and there are no compromises in the quality of the materials used to make the coach handbags. Consumer news coach bags are good quality bags, which is a luxury look made of high-quality leather.

           The third ad features luxury brand footwear and handbags featuring women in their 20s and 40s. Collaboration between design, commercialization, and resource groups is essential to implement design ideas that are consistent with the brand’s strategic objectives. When resource groups have the raw materials for products, merchants analyze sales and fashion trends and interact with design teams. Brand fitting in this ad includes price/quality, product class, product users, attributes/benefits, and usage/application. The heel is made of good quality plastic, leather, wood, fabric, animal hide, paper (for shapes and labels), and various types of cement and adhesives. Consumer news is a good product for working women
