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I pick a CD player from Walkman. The CD player in Walkman had a regular life cycle, which decreased after it was unable to comply with the market standards of newer devices. The first phase of the product life cycle is the stage of introduction. A product is new and customers are not aware of the product at this time. The second stage is the stage of growth. In the stage of growth, sales and earnings increase. The product is a little more established and developed so that it can compete in its market with other items. The third stage is the stage of maturity. Sales peak during this time then start to drop. Profits are also still declining. Finally, sales fell dramatically in the decline phase. The CD player of Walkman has decreased. It is not in use nowadays since we know that all-in-one gadgets, like smartphones, have the capacity to stream music. CD players were initially displaced by less voluminous and more compact MP3 players. Later on, our smartphones were able to store music exactly like an MP3 player on the device. Now we don't have to wear a phone and a music player, we just have our smartphone.
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