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Promotion
Newspapers
Strength
The newspapers that have existed over a number of years have an assumed level of credibility. When an advert is placed in the papers many people that it is from a credible source whose products could be trusted hence likely to purchase the product.
Newspapers advertise at a relatively lower cost compared to any other media. Also, it has a wider coverage covering more than 50% of the population in a given region hence profitable to an organization.
Weakness
Newspapers are only written to last for a day, this means that after the day passes, no one will bother reading the newspaper. Hence adverts that are written in a newspaper are likely to be valid for only a day hence may not be very effective.
The extent to which the papers are spread are dependent on extent to which delivery is done on a daily basis. Extent in delivery is dependent on the literacy level of the people in the area as well as the geographical location of the region. Hence an advert in a newspaper may receive a limited geographical coverage.


Television
Strength
It contains visuals which is a very effective method of passing a message to an audience.
This is a prestigious form of media which is capable of helping a product acquire a huge merchandising support.
Weakness
It is a very expensive method of advertising
Its frequency is also limited to a small audience that have subscribed to the same channel
Direct mail
Strength
Direct mail target specific individuals that show interest in the product line hence save on resources while reaching the specific target group.
Direct mail can also be customized to meet the specific needs of an audience which encourages them to purchase the product.
Weakness
The cost of customizing each mail to meet the needs of the potential customers can be high especially if the number of the target customers is high.
Since a lot of paper material is used to produce direct mail, it can sometimes be hazardous to the environment
Radio
Strength
Radios often run adverts on a relatively low budget. If the radio frequency has a large coverage, the advertiser may reach a wider audience at a lower cost.
The radio can advertise a product several times in a day. Therefore, an advert may be advertised several times in a day hence reaching a greater audience in a clearer manner.
Weakness
Radio majors in the audio. It also has a lesser influence on the target audience compared to the visuals. If the target does not understand the language that is being used to transmit the information, the advertisement may not have an impact.
Radio advertisement is dependent of the coverage of the radio frequency. In instances where coverage is limited, an advertisement may not reach a larger audience as intended.
Magazines
Strength
Adverts in magazines are usually designed in such a way that is attractive to the audience hence gets the reader to read the message on the advert.
Magazines are also designed for a specific audience. This makes an advert more effective especially if they target the same audience as the magazine.
Weakness
It is difficult to build frequency with magazines since they are only issued once.
It also has a limited coverage because of its dependence on distribution.
Outdoor display
Strength
It can be viewed by many people who pass by the area and since it uses visuals, it could be an effective way of advertising.
The outdoor display is normally strategically placed in such a way that the target audience are frequently in need of the product and hence are encouraged to purchase it.
Weakness
In most occasions, the message needs to be brief therefore the advertiser may not put all that they need in the ad.
The advertisers require to get into a long term contract with the billboard owners which makes it expensive to advertise on an outdoor facility.
Apple’s Strategy
Currently, Apple has a differential competitive advantage over other brands. Its products are unique in the software and hardware that they use. Their software’s are famous for their ability to protect information from malicious attackers. Their products are also specially designed for specific use and target market.
To promote their products, Apple aimed at establishing a product that met the needs of the audience in terms of its design features and design consideration despite the price. After creating the product, it justifies the price of its products by the uniqueness of the product. The company also ensures that it maintains a customer base by manufacturing products that are complementary to its main products. The company has a unique marketing technique that attracts the target audience (Yeung, Natalie).
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