
Appendix 3:  Questionnaire
This research conducted its survey at Indian Petrochemical Corp. Consequently,  below research questions were directed to the manager in charge of sales and marketing at Indian Petrochemical Corp:

1. As an industrial supplier company, what marketing-mixes have you employed and how it helped in marketing your brand and products for the past four months till the moment?

2. How do you carry out your marketing operations? 

3. Do you think it is more profitable to be ahead of competitors and make proactive marketing plans or reactive based on the market movements? Explain.

4. What are the marketing activities that the company has spent on in the last 4 months? Why?

5. How do you sit yourself as buyer or a seller in the position of power when negotiating with another party?

6. What kind of customer-service that can give the edge to the seller to despite their price if high and competitor price? 

7. What innovative your company have initiated in the past four months and what was the reason of that innovation?



8. How does innovation give you the upper-hand price when compared to your competitors? If it does not allow you selling with a higher price, then why does buyers not giving your firm a priority?



9. Does customer’s knowledge about the product is beneficiary for your pricing? If yes, then explain. 

10. Do collaborators give you the advantage to achieve your innovation goals?


11. How doe new entrants to you market compete with your company? 

12. What is your company’s market strategic approach?

13. Which of the following is describing your company’s approach: customer-oriented, competitor-oriented, inter-functional, long-term focus or profit focus? 

14. If your company considered the decision of rebranding, what made it do so? 

15. What always encourage your management to review their infrastructure, capability, internal and external environment? Justify 

16. Are your customer’s price-sensitive? Whether yes or no, what are the pricing based that you are employing and why?

17. Will your company invest in their infrastructure to enhance innovation for higher profits? If yes, then explain


