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The introduction 
· Format- the questionnaire has used both open questions and closed- ended questions without any specific order.
The closed ended questions do not have a consistent way of providing answers. Some questions offer ticking brackets others have none.
· No opening remarks – the questionnaire does not provide a brief background information on what the survey is about.
· Anonymity- the readers have been asked to provide their phone numbers. This does not guarantee anonymity at all, the people filling the questionnaire may be tempted to provide false information as they want to remain unidentified.

Recommendations.
· The survey should use closed ended questions since they offer specific response and the respondent does not take time to think.
· There should be opening statements. For example, “This survey by Community Network WYOU is aimed at knowing our viewers better so we can improve the services we offer. Please answer the questions as accurately as you can. Tick where applies”
· Respondents should not be asked to provide their phone numbers. Most respondents prefer being anonymous while filling questionnaires.

Question 1.
· The question is not closed ended. This will not offer a unisex or transgender people the confidence to answer as the main genders are male and female.

Recommendation 
· The question should be as follows;
1. What gender are you? (Tick where appropriate)

( ) Male                                               ( ) Female                                                            ( ) Others 

Question 2.
· The question is biased and personal. The audience may find the questionnaire to be racist once asked to mention it. They may lose interest for this reason.
Recommendation.
· A leading question that is not biased should be introduced. For example;
2. Do you enjoy watching Community Network WYOU? (Tick where appropriate)

( ) Yes                                                                          ( ) No

Question 3.
· There are gaps in the years provided. Some respondents may fail to find their age bracket, thus skip the question.
Recommendation. 
· The ages provided should have an order. For example;
3. What year were you born?( tick where your year of birth lies)
( ) Before 1960                                                        ( ) 1960 – 1980
( ) 1981 – 2000                                                        ( ) 2001 – date 

Question 4 and 5
· These two questions are out of context. Asking if the respondent has a savings account and how much they earn does not relate to the subject matter.
· The questions are also open ended.
Recommendations
· Replace the questions with those that relate to the survey.
· Make the questions closed- ended. For example;
4. What type of TV do you own? (Tick where appropriate)

( ) Analogue TV                      ( ) Digital TV                             ( ) Smart TV 
5. When did you last use Community Network WYOU? (Tick where appropriate)
( ) Today                                                          ( ) Yesterday
( ) The day before yesterday                            ( ) Others 

Question 6.
· The question is a bit difficult to answer and requires a lot of calculations.

Recommendation.
· The question should ask about daily consumption rather than hours spent in a month to watch TV. For example;
6. How many hours do you spend watching TV every day? (Tick where appropriate)

( ) 0-5                                       ( ) 6-10
( ) 11- 15                                   ( ) More Than 15 hours

Question 7
· The question is specific. The respondent may enjoy all the programs.
Recommendation 
· It should be more specific for the people answering to give accurate answers. For example;
7. What kind of programs do you enjoy most? (Tick where appropriate)
( ) Prime time programming                                             ( ) Reality TV
( ) Cable network                                                              ( ) Made for TV movies

Question 8 
· The question presented is ambiguous. The respondents may be confused on what late morning means.
· Viewers who prefer to watch in the evening are not considered.
Recommendations 
· Unclear words should be avoided.
· All time frames should be included. For example;
8. At what time do you watch TV most? (Tick where appropriate)

( ) Morning                                                   ( ) Afternoon
( ) Evening                                                    ( ) At night

Question 9 and 10
· Both questions seem to be painting a bad image of Community Network rather than obtaining feedback.
Recommendation
· The questions should seek feedback without making the consumers question the business ethics. For example;
 Which of the following statements do you agree with?
9. Television programming has improved and become more interesting. (Tick where appropriate)

( ) True                                                                            ( ) False
10. Cable providers should review their package charges to suit different consumption groups. (Tick where appropriate)

( ) True                                                                             ( ) False

Question 11
· The inquiry should be among the leading question.
· The choices for the number of TV owned is also exaggerated considering it is a home set up.
Recommendation 
· The inquiry should be at the beginning of the questionnaire.
· The number of TVS should be considerable for a household.
· The question should be replaced. For example;
Question 12 
· Inquiry relies heavily on memory and calculations. The respondents will waste time Calculating or may leave it unanswered.
· It does not have choices.
Recommendation 
· The question should be replaced with monthly charges as it is easier to answer. For example;
How much do you pay for Cable TV each month? (Tick where appropriate)

( ) Less than $ 4.99                                                ( ) $ 5.00 – 7.99
( ) $ 8 – 12.00                                                        ( ) More than $ 12.00



	














