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The following questions are based on the article: “Adoption of global consumer culture: The road to global brands.”

1. What are global brands? How are they defined? And how do they create the global consumer culture (GCC)?








2. Why do consumers differ in their adoption of GCC? Discuss three levels of values influencing the adoption of GCC.








3. Among consumer domain specific values (e.g., materialism, cosmopolitanism, ethnocentrism, loyalty towards community, environmentalism, postmaterialism, SNI), what is the most important and pertinent on in influencing YOUR adoption of GCC. Why? Please specify. 








4. In this article, the author focused on the broadest, highest level and most universal motivational concept of values, which could affect the adoption of GCC, what other individual-level variables could be considered in order to fully understand and explain consumer attitudes and behavior related to GCC?




