Reading Worksheet and Discussion 10 (11:59 p.m. on Monday, 7/15)

[bookmark: _GoBack]The following questions are based on the article: “A comparison of print advertisements from the United States and France.”

1. For the first hypothesis (H1), the authors assumed that French advertisements would use more emotional appeals than American advertisements. What was the rationale behind this hypothesis? How was the emotional appeal measured? And, what was the result?

  









2. Hypothesis 4a stated that there is no difference between French and American advertisements in the extent of humor used. What was the rationale behind this hypothesis? Was this hypothesis supported or not according to the results? What do the results suggest?












3. Regarding the sampling method, how were the magazines selected? And how were the advertisements selected?











4. In the last paragraph in the Discussion and Conclusion, the authors said that it is evident that the cultural differences of the United States and France account for some of the variations in print advertisements examined in this study. Also to be considered, however, are factors other than culture which may have an effect on the content of an advertisement. What kinds of factors did the authors mention? What else can be considered as the potential factors?
