Reading Worksheet and Discussion 12 (Due: 11:59 p.m. on Monday, 7/22)

The following questions are based on the article: “Viral advertising: A conceptualization.”

1. How do the authors define viral advertising?
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2. The viral advertising definition serves as the foundation of conceptualization and has six key elements. Define each of the following terms:

1) persuasive messages




2) identifiable sponsors




3) distribution




4) unpaid




5) peers




6) interactive digital platforms




3. The viral advertising has examined from an information-processing perspective (p. 197). Discuss Chiu et al.’s (2007) and Chiu et al.’s (2006) studies. What were the findings of the studies? 



















