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Culture and the Minds: Implications for Art, Design, and Advertisement

1. Provide examples of the studies describing how analytic and holistic thought have different influences on people's social cognition.

 According to the article about “Culture and the mind: Implications for art, design, and advertisement.” Both holistic and analytic thoughts influence people in different ways. Some of the examples which describe the studies of analytic and holistic thoughts interfere with the social cognition of people are as follows. Firstly, the North Americans are capable of giving an explanation about an event using internal factors of the individuals who are targeted. Contrary to this, the East Asian give more attention to external factors which surround the targeted individuals. 
2. Provide examples of research on cultural variations in subjective emotional experiences in terms of the independent and interdependent view of self 

Research about the cultural variety of objective emotive experiences backs the outlook of the self-models. Examples include the North Americans who communally had detached reactions which bring about the dissimilarity amongst others as well as oneself. On the other hand, the Japanese usually experience emotions which are socially engaged and bring about connections among themselves.  The North Americans someone’s self-confidence is linked with their well-being. In East Asia, the link isn’t resilient thus the sense of being accepted by others is a significant symbol of someone’s well-being. 
3. Provide examples of research on the size of portrait models in relation to holistic and analytic cultural products 

[bookmark: _GoBack]Portrait models are more popular and common in Western societies. The portraits have functions such as marking occasions a certain kind of success and also recording the existence of individual’s posterity. Examples of research on the size of the portrait models in relation to the holistic and analytic cultural products include the Western Portrait making which pursues to make the subjects salient, however, the model usually occupies the greater portion of space. The East Asian portrait making emphasizes individuals in context, and usually, the magnitude of the models is minor especially if the model is built in a useful background scene.
4. Provide examples of studies investigating characteristics of cultural variation in cultural products by contrasting independence-oriented self-messages with interdependence-oriented self-messages, particularly in terms of the orientation of the self 

Researchers have worked on comparisons of cultural advertisements through aiming at the cognitive aspects for differentiating independent and the interdependent aspects. Some of the examples of these differences include the magazine of Korean advertisements uses appeals that emphasizes conformity while the American magazine advertisements use appeals which emphasizes more on the uniqueness. Moreover, the conformity of advertisements puts emphasize on collective values as well as traditions
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