Reading Worksheet and Discussion 16 (Due: 11:59 p.m. on Monday, 8/5)

The following questions are based on the article: “Now starring brand X: Product placement as a local, global, and glocal branding communication tool.”
[bookmark: _GoBack]
Product placements can act as visual and/or auditory reminders of the brand and, thus, serve as important explicit or incidental persuasive devices. 

1. Provide examples of the studies investigating general attitudes toward product placement (see Audience acceptability of product placement on p. 514-515). 


















2. Provide examples of the studies examining the audience’s recognition or recall of a product placement (see Persuasion and effectiveness of product placements on p. 515-517).  

















3. Provide examples of the potential future research investigating that the origin of the brand can influence consumers’ perceptions of that product’s quality as well as the status or meaning ascribed to users of the brand (see Country of origin on p. 521-522). 





















4. Provide examples of the potential future research examining the ways that cultural values might help inform research or strategy for product placement (see Cultural values on p. 522-523). 





















