Reading Worksheet and Discussion 2 (Due: 11:59 p.m. on Monday, 06/10)
[bookmark: _GoBack]
The following questions are based on the article: “Global brand positioning
and perceptions: International advertising and global consumer culture.” 

1. Describe what adds to the complexity of global consumer culture (GCC). 









2. How does the global consumer culture positioning (GCCP) contribute to the understanding of international advertising?









3. Why is consumers’ perceived brand globalness (PBG) considered important to the success of global brands?









4. What is the hybridization (i.e., the hybrid approach) to global positioning and international advertising? Why is it important when considering a firm’s global positioning and consumer perceptions of what represents global versus local?










