Reading Worksheet and Discussion 4 (Due: Due: 11:59 p.m. on Monday, 06/17)

[bookmark: _GoBack]The following questions are based on the article: “Typologies of cultural dimensions and their applicability to international advertising.” 

1. Hofstede delineated five dimensions useful in characterizing countries: 1) high vs. low power distance, 2) individualism vs. collectivism, 3) masculinity vs. femininity, 4) high vs. low uncertainty avoidance, and finally, 5) long-term vs. short-term orientation. Explain how advertising can address the values of a culture in Denmark based on some of the five dimensions. 










2. Considering Schwartz’s cultural values (seven dimensions: 1) conservatism, 2) intellectual autonomy, 3) affective autonomy, 4) hierarchy, 5) egalitarian commitment, 6) mastery, and 7) harmony) and the World Value Survey’s values (two dimensions: 1) survival vs. self-expression values, and 2) traditional vs. secular-rational authority), discuss what kind of values should be more likely to be reflected in an advertising in Greece?










3. Which are the important differences between the Hofstede and the GLOBE model? That is, what is a major strength of the GLOBE in relation to the Hofstede? (see p. 103) 










4. According to Figure 5.6: Terlutter et al.’s (2010) conceptual culture-based model of international advertising, what is the basic concept behind the model (see p. 105)? How would international advertising work in light of this model?








