[bookmark: _GoBack]Reading Worksheet and Discussion 5 (Due: 11:59 p.m. on Monday, 06/24)

The following questions are based on the article: “Insights from Project GLOBE Extending global advertising research through a contemporary framework.” 

The analyses for GLOBE resulted in the identification of nine major cultural dimensions (summarized in Table 1): uncertainty avoidance, power distance, institutional collectivism, in-group collectivism, gender egalitarianism, assertiveness, future orientation, performance orientation and humane orientation.

1. Explain how one of the cultural dimensions, power distance, can be varied across countries, and how advertising in countries reporting high scores can address this value.  










2. Explain how one of the cultural dimensions, assertiveness, can be varied across countries, and how advertising in countries reporting high scores can address this value.  










3. Explain how one of the cultural dimensions, humane orientation, can be varied across countries, and how advertising in countries reporting high scores can address this value.  











4. As the authors proposed their research questions in the article, would the fit/match between advertising methods, societal expectations regarding communication and societal culture be an important predictor of advertising effectiveness? Why or why not?









