Reading Worksheet and Discussion 7 (Due: 11:59 p.m. on Monday, 7/1)

The following questions are based on the article: “The effectiveness of comparative advertising in Korea and the United States: A cross-cultural and individual-level analysis.”

1. For H1 and H2, the authors proposed that U.S. consumers would have more favorable attitudes toward ad, attitudes toward brand, and purchase intentions than Korean consumers, when exposed to direct comparative advertising (DCA) and indirect comparative advertising (ICA). What was their rationale? Were these hypotheses supported?
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2. For H4, the authors argued that the effects of national culture on the effectiveness of DCA and ICA would be mediated by self-construals. How was the concept of self-construals defined? What was their rationale behind the mediating role of self-construals? Was this hypothesis supported?











3. What was the research design? What were the independent variables and dependent variables? 










4. What were the stimuli used in this experimental study? And how was the data collected, that is, what were the data collection procedures? 













