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Readability
Readability is a generally applied principle valuable across the profession and sectors. It is mainly used in giving rough ideas of the level of education one would need to easily read a piece of text. There are several examples of readability commonly used. One of the examples of readability is the score used by teachers in deciding the appropriate texts for their students. The second example is the tool used by digital marketers in increasing the probability of people engaging with their brand. Another example of readability is the principle applied by legal profession in simplifying essential documents. Additionally, the tool used by governments to express plans and policies in transparent ways is also a readability score (Buse & Weim, 2012). 
Some readability sites are very user friendly. For example, a site used by the healthcare to ensure patients get the right messages around their care and treatment is user friendly. This is because the site is developed in a simple manner that one can navigate through it easily. In addition, the readability site for marketers is also user friendly. Because it is made for easy interactivity, it is simple to ensure that customers can engage with the brands easily. One of the challenges of readability as described in the sites is the navigation to different pages through links. To effectively encounter the challenge, the user needs to be computer literate. Another challenge of readability is reading content written in different prose such as Arabic (Arifin, Halim, Sham & Shukry, 2013). 
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