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          The three reference materials talk about the young generation and their contribution towards workplaces. In the article “Here comes Generation Z: Millennials as managers," we have seen that generation Z seeks to have fun in the workplace. This means that they will not be comfortable working in environments that do not satisfy their desire for joy. Also, generation Z desires to be successful in the positions or projects they are assigned in their workplaces. This tells us that they have the zeal to achieve the best as opposed to the previous generation (Gabrielova & Buchko, 2021). 
          The E-book "The happiness effect: how social media is driving a generation to appear perfect at any cost" has revealed to us that that social media plays a vital role in influencing the behavior of the young generation, especially generation Z. The fact that they are used to extracting happiness from social media platforms means that they will always try to find joy in all situations, including the workplaces. We also learn that critiques play a significant role in adjusting their operations. Generation Z accepts them for improvement purposes (Donna, 2017).
The video equally teaches us about social media platforms and their influence on the behavior of teens. When used positively, generation Z may draw necessary skills and contents that may go a long way to enhance their workability upon being employed. It may also boost their relationships with managers, and this may likely improve their operations. As much as they may draw happiness from social media platforms, it is necessary to balance between home and the workplace (Access, 2021). 
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