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Research Companies
Research companies are effective in providing information to any organization that can be useful in making rational decisions. However, some companies do not outsource for the services of these research companies, and they tend to utilize the services of their in-house employees to accomplish decision-making process. The objective of this paper is to shade light on the websites of two marketing research companies, tools used for research and draw insights on whether any company should or not outsource the services of a research company.
SIS International Marketing Research and Latin Field Colombia
To begin with, the SIS International apply the use of qualitative and quantitative data collection techniques. Ethnography is a qualitative research method that involves being a participant in the location where the study will be conducted. Being a participant in the group will help to learn their practices more in-depth and get a wide range of information about their behavior. In many cases, the business organization will require insights on how customers interact with the products of any particular company and therefore there is need to ensure that the company undertakes home visits or even observe in the public how customers associate with the product of a specific company. It is this way that they get to know the level of satisfaction of the customers and therefore through this information companies can either decide to drop a product that is not performing or streamline it to meet the needs of the customer. In ethnography, there is also the use of In-Home Usability Tests to measure the reactions of consumers to a particular product ("SIS INTERNATIONAL MARKET RESEARCH," 2018). In Qualitative research, the company uses some tools including online surveys, marketing segmentation, data analytics and central location tests. Through market segmentation, for instance, the company can get data representing a group of people that frequently use a particular product and therefore the company can direct its efforts to meet this needs and maintain their competitive advantage.
On the other hand, Latin field also employs qualitative and quantitative approach but the tools used are different. In Qualitative research, the company utilize tools like in-depth interviews, ethnography, focus group discussions and In-home observations. The B2B research approach is also used by the company in its effort to provide marketing insight to a business organization. Rather than going to customers the company also finds information from people who purchase products on behalf of the consumers. In quantitative research approach, the company goes beyond the target market but also provides data on where the target market of particular are mostly located ("Latin Field Colombia" 2018). The company also carry out strict quality controls to ensure that interviewers and supervisors receive factual information in the field.
Advantages of Utilizing This Firms
Latin Field and ISIS International have specialized mainly in providing marketing information to help companies make rational decisions. Therefore they provide factual and detailed data based on a particular product, and therefore any company will be able to make decisions not only on the product that they ought to provide to the consumers but also the group of consumers that they can serve as the geographical locations of where to find employees. This companies, therefore, enhance the efficiency of a business organization about the use of resources and other factors as well. 
Business organization from using information from these companies will be able to expand their operations or even have a vast market share through tailoring the products to meet the needs of the consumer. The target market can expand regarding geographical locations when changes are made based on the information that companies receive from research.
Significance of Using In-House Team
Outsourcing the services of this research companies might have adverse impacts on the other hand. Through outsourcing, it means that the company will be working on its code of conduct based on their experiences to provide the information required by the company. Working on own code of conduct might result to quality issues, and worst of all delays since the research firms will work on their discretion unless they are committed to delivering it might occur to delay of information. On the other hand, using in-house employees leads to timely results since there is supervision by the company and above all, they work by company values and principles.
Outsourcing limits the control function and therefore in hiring in-house employees one is in a better position to develop the team for an operational function, that is one will be in a better place to control the provider's time, activity and quality.
Research Tools That can be Used By A Company
Some research tools can be used within any organization. For instance, one can use quest back as a research tool whereby a company will be able to get information about the target market and therefore bridges the gap between the company and the target market this is in particular where the products do not suit the needs of the customer. The key survey is another research tool that enables any company to come up with an online questionnaire of their choosing. This represents the digital research tools, but on the other hand, the company can engage in observation as a qualitative method of research that which improves precision or results since data is collected in nature (Anis, 2018).However here the company will be required to source participants to answer the questions. This software use both qualitative and quantitative approaches to research.
Conclusion
Research companies aim at providing factual information that is effective for decision making. Some research approaches have been used by the different companies as discussed in the essay. The two companies used both qualitative and quantitative research approaches but used various techniques such as ethnography, In-home Usability Test, and interviews with source information.
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