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There are two research questions that a researcher can use to carry out the research body, quantitative and qualitative. Choosing one research method depends on both kinds of data and perspective of data. Quantitative research methods will be explained through the whole paper. This paper discusses questions and methodology of the following paper that was chosen the previous semester that titled “The Impact of Customer Relationship Marketing Tactics on Customer Loyalty”. It follows quantitative method in collecting data while researcher distributed a survey through emails. It was conducted in 2009 at a number of both undergraduate and postgraduate students at HU to investigate the influence of customer relationship marketing tactics on customer royalty within Swedish mobile telecommunication sector throughout a survey.
As (Babbie, 2010) defines quantitative methods to be emphasized of objective measurements and mathematical analysis of data that are gathered through questionnaire. It is mainly used to generalize the collected data or describes a specific phenomenon. According to (Brians and Craig Leonard et al, 2011) the aim of conducting this method is to identify the relationship between an independent variable and other dependent variable within a situation.
The research questions, however, are accordingly formed to match the research methodology. The following are research question of the mentioned dissertation. There are three questions. The first two of them are to some extent have the same format. The first is, “What kinds of relationship marketing tactics in practice positively contribute to customer loyalty?”. The second is “How do different relationship marketing tactics impact on customer loyalty?”. These two questions should be joined together like “What kinds of relationship and their influences on customer loyalty?”. The third one is “is the analytical model showed as figure 1.1 proved to be correct?” which is considered a good question according to Congdon, K.G (2005) that good research questions are the ones that generate another question. However, the figure is located far away of the research questions which is from readers’ perspective is least favorable and shows that researcher does not have the narrative skill. In general, these questions are considered good valid questions and as Nardi (2018) said that the right answers are not required to be provided as long as the right questions has been asked.
As agreed upon in the literature, there are four types of quantitative research:
1- Descriptive.
2- Experimental.
3- Correlational.
4- Causal-Comparative or Quasi-experimental.

According to (Burns, 200) descriptive method usually used to describe variables’ association and those variables have been measured once. On the contrary, he added, experimental research founds the causality, its variables are measured twice before and after a treatment or an intervention and this intervention is controlled by the researcher. However, if this intervention is not controlled by the researcher, the research methods that is adopted here is Quasi-experimental.

Collecting data for the sake of this paper following one of the quantitative methods shall gather data that are numeric and have unchanged form using one of the research instruments. Its sample shall be selected to be a representative sample since the questionnaire was answered only by students which is clearly does not represent the whole segments of Swedish society who use Swedish mobile telecommunication.
While reporting the results of a research that follow any type of quantitative methods explained above, the researcher must explain to readers the data collected and their treatments in addition to all related results in relation to the research problem (Babbie, 2010).  Data collection in this dissertation was collected through a survey with closed questions which researchers agreed that is easy to process. These questionnaires distributed on Web and through e-mail. During this phase, researchers stated that they faced unavoidable errors but did not stated them in detail. A weakness for this practice is that students are giving an enormous number of questionnaires to complete in order to get results or extra marks. Due to that, students tend to give random answers. It was stated at the dissertation that the reason behind that is because easy for researchers to conduct the study. Clearly it does not represent the whole Swedish people who used and is been using the Swedish Mobile telecommunication since it was only answered by 101 out of 7000 students thus it considered invalid and insufficient.
Results of this dissertation were analyzed using Statistical Package for the Social Sciences SPSS. Moreover, all three questions have been answered with details. Although, it is invalid because sample diversity deficiency.
As for the most suitable to carry out research to resolve the research questions, I would say correlational. Hence, the subject is about marketing tactics correlation with customer loyalty. I would use a survey combined with other methods to assist me. It is highly appreciated to combine the two methods; however, it is not agreed upon in the literature yet to use both quantitative and qualitative and in order to widen the debate future research would develop this combination furthermore.
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