SALTS
Executive summary 
This report identifies the strengths and weaknesses of the usability of the Southern Alberta Land Trust Society website. SALTS is a non-profit society whose vision is cleaning water, healthy natural habitats and viable rural communities and ranches. The results of the survey revealed several strengths and weaknesses of the Southern Alberta Land Trust Society website. First, the website's background is superb; it matches the vision and purpose of the website. A green color characterizes the background with green vegetation and mountains. This gives a clear reflection of what SALTS is about: a healthy natural environment. The background is appealing and shows a conserved environment that is not degraded or polluted. Additionally, the reduced amount of textual information on the website is very effective. The lack of textual information ensures a clear vision of the background and self-explanation of the website's vision. 
Recommendations suggest that textual information should be aligned on one side, preferably the left side. In addition, the color scheme of the website should be maintained. However, the image can be improved by putting images of a river to denote clear water, which is part of the vision of the organization.
Introduction
The report aims at analyzing the suitability of the Southern Alberta Land Trust Society (SALTS) website. The study was carried out by a group of students from Southern Alberta University as part of their undergraduate bachelor's degree program. The report is done in a single semester due to the limited time available. The report focuses on the visual elements, the alignment of the textual message, and the website's background. The alignment of the textual information was critical because it determined the ease with which users can access and navigate the website. The text (Protect, Donate, Share, Maps) is aligned to the right-hand side of the page website horizontally. The word SALTS appear at the center of the page. The background informs the user of the mission of the website. The color of the background should align with the mission of the organization. The study concentrated on how the background was effective in matching the objectives of the organization. The use of color scheme (green) created the ethos that was desired by the organization, mainly because the organization deals with conservation and maintaining healthy and natural environments. 
The target audience usually engages themselves with the SALTS website. It was therefore imperative to determine the experiences of the users of the website. The design of the menus can hinder or promote more straightforward navigation to the website. The ability of the website to clearly convey information that some people may depend on when they want to donate or share and the simplicity of locating this information is essential as this is the organization's primary mission.
The study used a written closed questionnaire. The respondents were supposed to make choices from the given options. Therefore, the study mainly focused on the people who are familiar with the SALTS website. The results were presented in the form of pie charts and bar graphs. 
Conclusion
[bookmark: _GoBack]One of the conclusions from the study is the users were comfortable with the background and color of the website. They said that the color (green) matched the mission of the organization which is conservation and maintaining healthy natural habitats. The background was also appealing. The website color also strengthened the trustworthy ethos of the organization. This was particularly important because SALTS is a non-profit organization that heavily depends on donations for funding. The website was effective in attracting well-wishers and other potential donors. The study also revealed that the few texts in the page (which appear when one scrolls downwards) was a good idea for the website. Most of the respondents liked the few textual information on the website. The description of the organization was also superb. However, the results revealed that the website users were not contended with the layout of the words (Protect, Donate, Share, Maps) that appeared at the top right corner of the website. The headings were placed on the wrong side of the website. The respondents proposed the headings to be placed on the top left side of the website page and be vertically arranged. This would ease the navigation process of the users. This would allow the target audience have an easy time when donating or sharing. 
