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Introduction
The trends of tourism in the Sultanate of Oman have evolved tremendously over the past two decades, and one of the major transformations is the ever-increasing shift from "beach destinations" to other destinations providing cultural discoveries. Presently, the international tourism industry offers a broader range of destinations and there exist only limited spots globally which are not yet open for tourism. Also, the rising cultural awareness has set a trend of tourism fueled by a great desire to discover different cultures and new places. As a result, the tourism industry is emphasizing more on the uniqueness of the experience offered by each destination. The built environment contributes to a great extent to the realization of this current tourism trend since it is integral to the identity of a community or a nation. Undeniably, the built environment is the expression of artistic practices, social organization, lifestyle, as well as architectural adaptation to religious, cultural, geographical, and climatic factors. It is in this context that Sultanate of Oman is recognized internationally as a tourist destination and for its tourism projects.

The tourism industry is a major contributor to the economy of Sultanate Oman after oil. The nation has been committed to diversifying revenue sources for the national economy as well as promoting all non-oil related sectors. Regarding tourism, the Sultanate of Oman has a wide range of rich tourism products ranging from cultural, historical, to natural resources. The Sultanate of Oman focuses on quality but not quantity and strives to create unique tourism products, in strategic partnership with the private sector that contributes productively to the economy of the nation. The private sector, as a strategic partner, also creates employment opportunities, based on the overarching principles of sustainability. The promotional activities focus on advertising the Sultanate of Oman. Also, these activities address distorted perceptions of the Islamic and Arab world, since the Sultanate of Oman is a central part of this world. The administration works hard to ease entry procedures to encourage foreign investors. The Sultanate of Oman is a good example of creating sustainability in tourism in the industry. As such this paper will evaluate and analyze tourism sustainability in the Sultanate of Oman and its related projects.   

Literature Review

The sustainability has become a significant issue in various contexts during the history humankind. The inadequate availability of resources has resulted in the surfacing of development within the frame of sustainability. In 1972, a report was published at a UN conference in Stockholm, based on the concept of sustainability. The report has brought forward the concept of sustainable development as a development that addresses the needs of the present-day generation without compromising the capacity of the upcoming generations to address their needs. Since then, the concept of sustainability has been replicated to the tourism sector, leading to the emergence of sustainable tourism. As it is, several studies relating to sustainable tourism have been carried out. While the definitions given for sustainability and sustainable tourism appear to vary, they all carry related statements. Bonevac (2010) defines sustainability as the ability to uphold the stability of ecological processes and systems. 

As provided by Kuhlman and Farrington (2010), sustainability in tourism is described as the preservation of aesthetic and cultural values, and natural history as well as increasing attractiveness. In his study relating to sustainable tourism, (Lee, 2013) describes this concept as an understanding of addressing the needs of tourist and local people, while at the same time preserving future opportunities. The WTO (world tourism organization) has provided an extensive report on sustainable tourism. According to the report, it is significant that aesthetic, social, and economic expectations be met in addition to preserving life support systems, upholding basic ecological processes, upholding cultural integrity, as well as preserving and developing opportunities in the future. The meeting point of all the above definitions is the utilization of resources without hurting the environment and its natural uniqueness.           

The development of sustainable tourism is happening on the agendas of the tourism stakeholders as a result of issues such as improving the life quality of the local people, assessing openings within the industry, ensuring economic growth, as well as meeting the needs of tourists. Studies on this concept emphasize the importance of planning recreational activities and tourism within the frame of the sustainability approach. Although sustainable tourism is seen principally as an environmental issue, it is also perceived as a managerial function to address the needs of tourists and local people regarding biodiversity and critical processes, ecological processes, and cultural integration. As provided by Stylidis, Biran, and Szivas (2014), sustainable tourism activities executed with ecological consideration contribute a lot to the preservation of natural resources and development of countries. Sustainable tourism approach encompasses several aspects such as the contribution of the local communities to the economy, the investors, socio-cultural resource value, as well as the tourism-related infrastructure. In this structure, one can define sustainable tourism as the process of conserving and using natural resources (Stylidis, Biran and Szivas, 2014, p. 260). 

According to Lee (2013), sustainable tourism has continued to influence humans from various dimensions. The primary goal in sustainable tourism is to make sure that tourism-related values contribute to specific objectives, and that these values are not compromised. The socio-cultural, economic, and environmental effects of tourism development can create change on the international scale, raising the essentiality of sustainable tourism. The necessity to have a mutual understanding of sustainable tourism to capitalize on cultural and social achievements for the local people, as well as to reduce cultural heritage and environmental issues is a fundamental prerequisite for sustainable tourism. Although globalization turns the tourism industry into a moving sector, it also merges it with other sectors. In this context, the differentiation regarding space-society-individual changes the perception of the sector. Because of these differentiations, the applications of tourism are diversified. Therefore, other searches influenced by external factors such as geography, climate, and cities gain weight. In general, tourism has been influenced by these transformations (Lee, 2013, p. 42). 

Sustainable tourism is as would be expected associated with the availability of destination resources. Sharpley (2000) defines a destination as the sum of tourism products created directly or indirectly from the sources of the tourism region or area. He further argues that the destination should have features that attract tourists to the area. While developing these destinations, proper plans and policies should be followed to utilize the areas effectively and to maximize their contribution to the economy. However, in regional development, there exist various elements the destination can utilize. These include psychological elements such as art, entertainment, places, habits, fashion, beliefs, and lifestyle. Economic factors include infrastructure facilities, shopping facilities, and the price of tourism products. Socio-cultural elements include cultural assets, local architectural structure, museum, food culture, and customs and traditions. And the natural elements include lakes, rivers, animal species, climate, as well as geographical location. The above elements are the general factors that influence destinations.                 

Presently, there is an increasing demand for quality services and tourism destinations that provide more of an adventure/experience than a vacation in the international market, increasing inclination for independent, customized, small group travel, as well as increasing demand for MICE travel. There is also an increase in the demand for nature-based and ecotourism holidays, as well as a change from entirely external travel determinants such as climate towards internal determinants like the need for creative expression and self-development. As a result, players in the tourism sector are becoming more focused on service quality, customer safety, and customer satisfaction.  On the other hand, tourists strive and achieve meaningful experiences by taking part in creative or voluntary tourism (Sharpley, 2000, p. 17). 

According to Butler (1999), tourism is seen as a resource-intensive sector; therefore, it needs to be responsible or answerable regarding sustainability both locally and internationally. Sustainable tourism has become a major focal point in the discussion on environmentally integrated tourism development. However, previous studies demonstrate that sustainability is an intricate concept that needs more inclusive and critical analysis. Mowforth and Munt (2003) argue that sustainable tourism needs to be understood in a more broad perspective to critically and meaningfully appraise its relations with economic, social, and natural aspects at multiple periods and scales (Mowforth & Munt, 2003, p. 18.).        

With major tourism projects as well as infrastructure development, the Ministry of Tourism of Sultanate Oman has made noteworthy efforts to improve what the country is offering in the industry sector while emphasizing sustainable development. As a member of UN Agenda 2030 for sustainable tourism development, the Sultanate of Oman has instituted a variety of measures to improve its tourism products and facilities sustainability. On top of its rich cultural and historic heritage, the Sultanate of Oman has several diversified natural resources distributed across the Sultanate's governorates. Given this, the country's Ministry of Tourism has prepared the Oman Tourism Strategy 2040 to speed up the pace of tourism and cultural development through the proper use of the natural resources while emphasizing on sustainable development. The main long-term objective of the Sultanate is to diversify its economy, while at the same time upgrading both the direct and indirect contribution of tourism industry in the nation's GDP, providing direct and indirect employment openings, improving government revenues, sustaining the payment balance, as well as attaining the highest level of regional development.    

According to the tourism minister of Oman, the Sultanate implemented the principle of tourism sustainability as a result of the continuing awareness and concern towards responsibilities in both the progress and development of present-day generation, as well as the upcoming generations. Recent trends show that the Sultanate of Oman is focused on sustainable tourism. For instance, tourism infrastructure has been rapidly improved, including the new extended Muscat International Airport, which is now operational. When it became operational, the airport doubled the passenger capacity to twelve million per year, boosting the nation's hospitality and tourism industry, while opening new openings for developments in the areas around it. According to the government's data, the combined number of passengers of Salalah and Muscat airports has surpassed the ten million mark. Also, the Ministry of Tourism has entered into agreements with global corporations to enhance and increase sustainable and leisure tourism projects in Oman. Several of these projects have been completed while some are underway, with expectations that they will improve the sustainability of the tourism sector. An example of these projects is the $1.3 billion waterfront project that transformed Mina Sultan Qaboos into a major tourism foundation. These projects are a significant addition to Oman's tourism destination, and they provide venues that integrate architecture, tradition, and culture with employment openings for citizens. 

According to the figures provided by the UN, the tourism of Sultanate Oman is projected to contribute to the nation's GDP by 6% over the next two decades. Presently, over 1.2 billion people cross international borders annually, making tourism a golden opportunity to demolish barriers of prejudice and ignorance. Tourism plays a significant role as a tool for inter-cultural dialogue and, eventually, peace. This is what is said about Oman's tourism sector. Most importantly, UNWTO and UNESCO are united in the commitment of Sultanate of Oman to addressing the challenges of poverty and development through sustainable tourism.   Methodology`
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