Week 3  
Gender, Culture and Media: The Social Construction of Knowledge 
 
What is culture? 
Culture is a constructed set of shared beliefs and values.  Subcultures are created by individuals who share more a more specific set of traditions that are not necessarily part of the larger, mainstream practice.  
If culture is shared, does this mean that everyone maintains similar beliefs?  Actually, culture is very subjective.  For example, when sociologists speak of American society, we are referring to larger society or beliefs held by the dominant culture.  What exactly does this mean?  For example language, laws of civility and adjudication or due process.  List below three types of beliefs that come to mind when you think of dominant culture: 
1. __________________________________ 
2. __________________________________ 
 3. __________________________________ 
 	 
Culture and Gender: 
Last week we discussed biological constructs of gender and association.  This week, we are going to integrate those ideas into media and cultural depictions of gender to interrogate why and how gender ideals are constructed and reproduced.  
Sociologist and gender studies theorists have introduced the significant role of gender scripts in determining behaviors.  What comes to mind when you think of a script?  My first reaction is Shakespeare or Ibsen plays.   
Remember the play “A Doll’s House?”   I acted out this play in English class in high school.  It’s filled with a multiplicity of gender constructions and stereotypes.  If you haven’t read or seen the play you can access the script here: http://www.stagebeauty.net/plays/th-doll1.html 
Gender scripts are constructs that function to represent “acceptable” behaviors based on gender expectations.  These expectations vary from one scenario to another.  Again, these boundaries are fluid because constructions of gender are embedded in the context of the formulation.   
Gender and Media 
Plays, movies, music, articles, advertisements and other forms of print and digital media rely on gender constructs to attract audiences.   
Let’s think about movies, I’m sure you’ve heard of the terms “chick flick” and “guy movie.”  Did you ever wonder where those constructs originated and why people continue to use these categories?   
 
Better yet, let’s examine gender expectations on Valentine’s Day.  The television, online and print advertisements for Valentine’s Day offer very good examples of gender constructs.  First, there is an emphasis for sharing and sending “love” on this one specific day.  Why?  Think about the role of capitalism and how marked up prices on items like flowers, jewelry, restaurant menus (also known as “specials”) and other products used to show “affection” generate enormous amounts of profit this time of year.   
 
Gender Constructs of Beauty 
Lastly, I want to address gender constructs of beauty.  Beauty is strongly tied to intersections of race, class and immigration in America.  Do all Americans view beauty similarly?  What types of variations of beauty exist?  Are there any examples of beauty stereotypes that exist?  In her renowned article “We Don’t Sleep Around Like White Girls Do,” sociologist Yen Le Espiritu discusses the challenges Asian American women face when exploring ideals of beauty and sexuality in America.  She examines how Asian American women develop different and distinct ideals of beauty than White American women.  However, Asian American women are usually depicted as hypersexual and they struggle to overcome this media depictions. We will discuss ideals of sexuality in more detail later this semester but let’s looks at standards of beauty here.  What are some of the ideals of beauty do you notice in society?  
Here’s an interesting article about “beauty and hair removal” featured in The Atlantic: 
https://www.theatlantic.com/health/archive/2017/02/the-casualties-of-womens-war-onbody-hair/514983/?utm_source=atlfb 
 
By the way, when I mentioned beauty did you only think of women? I actually meant both men and women.  For men, images of beauty or attractiveness often means muscular, tall, wealthy or successful.  Think about it.  
Sexuality 
My fellow sociologists and I were particularly interested in the constructs of sexuality and “sexiness” portrayed in the Mr. Clean ad during the 2017 Superbowl: 
http://www.usatoday.com/story/sports/ad-meter/2017/02/05/mr-clean-trolling-other-super-bowlcommercials/97532196/ 
What do you notice about the connections between expectations of femininity/masculinity and housework?  How does the act of cleaning translate to cultural notions of “sexy” or sexual attractiveness?  
 
 
Race 
Even if you haven’t seen the Superbowl 2016, I’m sure you’ve read comments about the controversy with Beyoncé’s performance of her song “Formation.”   
If you haven’t seen the video for the song you can view it here along with an article discussing its racial significance.   
https://bitchmedia.org/beyonce-formation-video-black-lives-matter-feminism-hearken 
 
[bookmark: _GoBack]Week 3 Assignment due by 2/14/19 at 11:00PM. 450-600 words.
1. Read the articles Where My Girls At? Black Womanhood in Music Videos and Stylish 
Hard Bodies: Branded Masculinity in Men’s Health Magazine. 
2. Locate an advertisement or music video of your preference.  (Ads and videos cannot contain pornographic or fully naked images).  How does your ad or video compare to the ones mentioned in this week’s lecture?” Compare and contrast the imagery, meaning and gender issues.   
3. After reading the article and choosing either and Ad or music video, you will then discuss how the articles you read relate to the media you are discussing.   
4. Cite two specific examples from the Ad or Music Video and examine them through the gendered lens presented in the articles. Although the first article is about Black womanhood, there are other discussion of race that can translate to women of all races.  
Please explore these constructs.  Don’t limit yourself. 
5. Post a link to the ad or video at the beginning of your discussion post.
