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Results 

It was hypothesized that chocolate consumption and optimism would have a direct 

relationship: that increased chocolate consumption would predict more optimism. The results of 

a Pearson correlation analysis showed a significant positive correlation between optimism (M = 

16.54, SD = 2.33) and chocolate consumption (M = 22.32, SD = 2.17); with a Pearson correlation 

coefficient of r(744) = .36, p = .007. This supports the hypothesis that a higher level of optimism 

can predict greater chocolate consumption and that greater consumption of chocolate can predict 

greater optimism.  

It was hypothesized that chocolate consumption would increase as age increases. 

However, this hypothesis was not supported. The results of a Pearson correlation analysis 

showed a non-significant relationship between age and chocolate consumption r(744) = -0.03,  

p = .248.  

A one-factor analysis of variance (ANOVA) was conducted to test the last hypothesis, 

which focused on whether there are gender identity differences in chocolate consumption. Five 

participants did not give their gender identity, those individuals were excluded from this 

analysis. It was hypothesized that people who identify as men would have higher chocolate 

consumption compared to those who identify as women or non-binary. ANOVA results indicated 

a significant difference between levels of the gender identity variable with respect to chocolate 

consumption, F(2, 742) = 4.72, p = .030. Post-hoc t-tests supported the hypothesis in showing 

that self-identified men (M = 23.55, SD = 2.28) scored higher, t(650) = 4.57, p < .001, on the 

chocolate consumption scale whether compared to women (M = 21.39, SD = 1.93), or to 

 t(392) = 4.81, p < .001, non-binary individuals, (M = 21.17, SD = 1.11). Self-identified women 

and self-identified non-binary individuals did not differ t(444)= 1.06, p = .549 . 
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