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Group administration method of survey is most appropriate when it comes to aiming to achieve quantitative research objectives. It is very common and equally reliable when seeking the effectiveness of advertising in such a case. Increasing consumer awareness through advertising during a particular program means that only a specific audience is targeted in that case. It is most likely that that particular audience can be uniformly surveyed at a time. The reason why I choose group administration, in this case, is because the targeted audience for the survey has a desire for something common (Marsden & Wright, 2010). All the audience who like to watch the Super Bowl are more likely to see the advert irrespective of whether they like it or not. Any number of viewers who are interested in this program must notify the product being advertised at that particular time. This means that 99% and above of all viewers will be made aware of the product.
Group administration is simple and can effectively be employed in such a scenario including other testing environments for instruments such as SAT, MCAT, ACT, AND GRE among others. Most importantly, since we do not have a definite number of viewers or there is no known number of estimated viewers, it is not possible to use any other survey administration method. Group administration is very suitable in cases since the number of viewers is not constant, different viewers become disinterested with the show every week while others become interested in the same show. Increasing sample size usually need to conduct psychometric analyses. In this case, it is important or more advisable to reach all customers while in a group.
The objective of this survey will be tailored to understand the effect of advertising to a target audience during a specific time or a particular program. Mainly, the objectives will be meant to understand if viewers take time to watch adverts before, during, and after the program. A second objective is to find out if viewers prioritize adverts that are aired during their favorite show. Lastly, to find out if viewers are swayed or impacted by adverts when making purchase decisions.
The problem with this survey administration method is that the participants may not understand the complexity of the issue at hand (Yang & Miller, 2018). It is also not possible to clarify the data and at times such results might be misleading. Just like any other survey administration method, how questions are framed determines a lot. Mostly this method of survey administration requires leading questions because they work well in such a case. The following are some of the questions that can be included in the questionnaire to meet these objectives;
 I. For how long have you been watching Super Bowls?
II. Do you usually watch the show every time since it started airing?
 III. Do you settle for the show some minutes before it starts or you just watch part of the show?
  IV. Approximately how many minutes do you watch the show?
  V. Are you interested in the adverts that are aired before, during, and after the show?
   VI. Which specific adverts mostly are you interested in seeing, are you offended when the show goes for a break to do adverts?
  VII. Do you consider any adverts that are aired during the show as part of your priority when making critical decisions?
 VIII. Do you think that the adverts that are aired during the show are in any way connected to it?
In this case, the one-on-one mode of survey administration would be the most appropriate considering the nature of information required. This is a sensitive topic and those involved need to be assured of their protection as well as privacy of the information they share. The reason for choosing this mode of survey administration is because its convincing and hence more likely to produce more reliable data. To start with, getting to understand the level of satisfaction of patients who are admitted in hospital during a particular time, one need meets the patient and directly engage them (Marsden & Wright, 2010). A person can lie in such a sensitive matter when being engaged directly they are more likely to give reliable information. This is a very reliable mode of survey administration, especially when giving tests and psychological instruments. When considering getting quantitative data using this method, it is important to consider several factors such as participants’ feelings, behavior, and cognition.
It is important to have several objectives in such a case to act as a guide in whatever one is doing. The objectives can vary depending on why the data is being collected. The following are some of the objectives in this particular case. The first objective is to understand a patient’s health history and their understanding of service delivery in hospitals. The second objective is to understand what patients expect when they are admitted in hospitals and if in any way, they understand the standard procedures that are applied in hospitals. This is important as it will help in understanding whether the patient was over-expecting from the hospitals. To understand the nature of services that are offered in hospitals and if they meet customer expectations (Johnson, 2017).
This is an administration method that is not suitable when dealing with a large population since it can be time-consuming and expensive at the same time. This can be handled by selecting a reasonable sample size to ensure that the exercise goes smoothly. Each of the participants will be expected to respond to several questions tailored to achieve the set objectives. The nature of questions asked to the patient is very important in determining whether the data will be reliable or not. The first issue is to ensure that all questions are open-ended so that each participant is not restricted to the nature of the information they give. The following are some of the questions that should be included in the questionnaire in this case;
 I. When was the last time you were admitted to a hospital?
 II. For how long were you admitted?
 III. For the last six months, how many times have you been admitted in a hospital?
 IV. How many hospitals have you been admitted to for the last six months?
 V. How many times a day where you are seen by a doctor while under admission?
 VI. Did you like the food the hospital offered you?
 VII. Did you hear any complaints from other patients about the nature of services offered by the hospital?
 VIII. Was there a constant nurse that you would seek for help in the event of an emergency at all times?
 IX. Did you like the nature of services that the hospital was offering?
 X. Would you visit the same hospital if the need arises or you would go to another facility?
Post mail mode of survey administration is the most appropriate in this case. This is the most traditional method of collecting data but still the most appropriate in such cases. The nature of quantitative data required in this case is not complex or sensitive in any way which makes postal mode appropriate. For many decades there has been a gender imbalance in the job description with some professions such as law enforcement being dominated by the male gender while nursing profession preferred for the female gender. Career enforcement up to date is still dominated by the male gender irrespective of the various changes that have been implemented to bridge the gap. To understand if gender plays a crucial role in making decisions to pursue a career in law enforcement or not, it is important to engage women who are in the career and what their views are.
The first step is to select a sample size and then distribute that to various groups of interest that can give reliable data. Since this is not sensitive information and everyone will be ok to answer it, it is possible to mail to questionnaires to the participants. It is not necessarily that the participants have to be female officers but male officers and everyone else in the general public can be engaged. The participants are given a period of specified time to reply to the questions asked and then mail back the questionnaire sheet for analysis (Warwick & Lininger, 2015).
The objectives of this will be to determine if gender influences a career choice in law enforcement and to what level. The second objective will be to find out if female police officers feel lesser appreciated within the police force and how. This is an objective that will help in determining whether the gender factor is fuel within or without the force. The last objective will be to find out if some female officers would prefer to leave their career in law enforcement and join a more feminine career like nursing or hospitality. The following are some of the questions that can be appropriated for this type of survey;
I. Are you a law enforcement officer?
II. What position or rank do you hold in the force?
III. For how long have you been in the force?
IV. Do you believe a career in law enforcement favors one gender more than the other?
V. Do you think female law enforcement officers are disadvantaged in any way?
VI. Would you leave your career in law enforcement for a more feminine career like nursing?
VII. Would you a female job seeker to join law enforcement?
VIII. Do you think the system is designed to disadvantage one gender at the expense of the other?
One-on-one mode of survey administration is the best and the most appropriate in this case. The participants are more likely to give a wide range of answers since each person has a different perception. To collect quantitative data to determine IT professional’s perceptions of the best preparation for an IT career, it will require to engage each participant separately. Career preparation is very important not just in IT but all professions and can be a determining factor for success and failure (Gideon, 2012). The preparation process starts much earlier before one joins studies and this will be the main focus on what one needs to do. Since this case does not necessarily require the engagement of a large population, this is what makes one-on-one an appropriate method. 
The objectives of this survey will be to determine the IT professional’s perceptions of the best preparation for an IT career in general. This will include also determining the level of preparation that one requires to be successful in the profession. It is will also seek to understand what IT professional do in their preparation for their career. Lastly, the survey will seek to understand what exactly IT professionals consider as appropriate preparation for their career. The following are some of the questions that can be used to acquire quantitative data in this case;
 I. Are you an IT specialist and for how long have been practicing?
 II. Was IT your only option or did you ever consider pursuing any other profession?
 III. What is the best preparation for an IT career?
IV. Do you believe that there is a particular or specified way one should prepare for an IT career?
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