Objective and Projective Testing
Every individual has his or her own set or type of personality. People act in a certain ways which make them who they are. Kernberg (2016) defines personality as the dynamic integration of the entire subjective experience and behavior patterns of an individual which include both conscious and unconscious behavior patterns, experiences, and perspective in the surroundings. For this reason, personality is a dynamic integration as it directly implies as an integrated, organized interrelation of different traits and experiences that influence one another. The most obvious and easiest way or techniqueto assess one’s personality is to simply interact and talk with an individual, the technique that people utilize in their everyday lives. It is the most common way of getting to know someone else. However, there is a more formalized version of assessing one’s personality which is known as personality tests or personality assessment. According to Sarason (2015), personality assessment is a technique which is primarily designed in order to measure the personality of an individual. Also, this type of assessment is utilized to diagnose the psychological problems of an individual, as well as to screen and determine candidates for school and employment. There are two types of personality tests including objective and projective testing. In line with this, the two types of personality assessment, objective and projective, are used by psychologists in order to determine the complex entity, commonly known as personality, of an individual. 
Objective test is described as a psychological test that assess the characteristics of an individual in a manner which is not influenced by the own perception of the examiners. For this reason, greatly rely on the personal responses of an individual and are usually free of rater biases. Usually, this type of testing involves the administration of a set of questions which are marked and analyzed against standardized scoring mechanism. Objective assessment tends to be more valid than other type of personality assessment, however, it still dependent and subject to the ability and willingness of the examinee to become honest, open, and self-reflective enough to acquire an accurate and efficient result (Masling, 1997). The most common form of an objective personality assessment is the self-report measure which relies on the information provided directly by the examinees or participants about themselves, as well as their beliefs, through a format of question-and-answer (Lumen, n.d.). Self-report measures are being utilized in both clinical and non-clinical field for different reasons such as diagnostic and career guidance. 
According to Reaume (2017), the advantages of objective personality testing are cost efficient and profitable wherein it offers and gives help in order to fixed the answer questions which can be manage and responsible to groups and carried home by the client, or even completed, finished and returned to it.  For instance, a teacher can use a computer to score the exams of students as opposed to doing it themselves. In addition to that, it is a process which is extensively time consuming. Since the objective personality testing can fixed answers, it also allows and assists objectivity during scoring as data interpretation which is easier for them to make the task quickly. On the other hand, the disadvantage of objective personality testing include the fact that client can fake their responses. For this reason, there are some newer versions that attempt in order to counter the fault and weakness through introducing validity scales wherein the client is still faking a significant concern to objective personality testing. Another disadvantage of this is having a limitation when it comes in terms of scoring. In this case, the scoring offers only one score for a range of several questions such as questions regarding on their cognition and behavior. Lastly, interpretation of the responses is also limited on this.
On the other hand, projective assessments, unlike objective assessments, are sensitive to the beliefs and perceptions of the examiner or rater. It is based on the concept of psychoanalysis, also known as Freudian psychology, which aim to expose the unconscious perception of the people through utilizing the ambiguous stimuli in order to reveal the inner aspects of an individual’s personality. Moreover, projective testing maintains both conscious and unconscious constraints wherein it affirms that every individual has different needs. The acquired results from the projective assessment are properly analyzed by the experts, as well as the presumptions being analyzed on the basis of a unified standard. For this reason, the result provides spontaneous outcomes of a human behavior. Usually, projective testing is utilized in market research in order to evaluate the associations, emotions, and thought processes related to a specific brand, product, or service.
 Two of the most prominent forms of projective assessment regarding personality test are the Rorschach test and Thematic Apperception Measure. The Rorschach test, also known as Roschach inkblot, is frequently utilized by the experts who are conducting project assessment. In this form of projective testing, there are different ink blots that are plotted symmetrically but in an irregular manner. Then, the examiners are asked on what they see in the blots. For this reason, the responses of the examiners usually vary from each other. Afterwards, the experts will check, translate, and analyze the results (Reddy, 2016). While, the Thematic Apperception Test (TAT) consists of 30 cards including a blank card. The cards depict different ambiguous drawings and the examinees are asked to tell a story regarding every picture. Usually, it includes background that led up to the story, as well as the feelings and thoughts of the characters. The results from both Rorschach Test and Thematic Apperception Test (TAT) indicate the personality characteristics and emotional functioning of an individual. 
In line with the abovementioned information, the advantage of projective testing personality is the ability to collect a lot of data since there are no fixed answers. In addition to that, the respondents are free to respond regarding what they feel in giving an understandable and direct insight to their behavior and cognition. Furthermore, projective testing personality can be used in marketing wherein it is beneficial for advertisements and useful in business. While the disadvantages of projective testing personality is the lack of objectivity, typically it is used to classify and evaluate job applicants or even the people who needed a job that will be tempted to answer those questions which is not based on the fact. In addition to the disadvantages, it also has a questionable validity and reliability, too expensive, risk of interpretation bias, unstructured techniques, and respondents engage in unusual behavior. For this reason, many clinicians and researchers found that tests should give them useful information (Lilienfeld, Wood and Garb, 2000).
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