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Types and Use of Social Media
With the rise in internet usage, social media got a strong base to expand freely. Social media consist of application and websites that enable the creation and sharing of content as well as networking. Different nations have different rates of using social media and advanced economies show no growth in social media usage, while developing countries show a continued rise in social media usage. Research shows that the use of social media varies broadly in different countries. Also, the various social media platforms have a varying probability of usage depending on the users and the services the users seek.
Also, the probability of social media usage depends on the frequency and duration of use for different social media platforms such as YouTube, Face book, Twitter, Instagram and Pinterest, among others in different countries. The developed countries have good internet access, and so the probability of social media usage is high while the developing countries are limited in most ways and have a low likelihood for heavy social media usage. (Mascheroni, 2016) A digital divide exists between social media users in different countries because of various reasons such dependence on services of social platforms, ease of access and the cost of accessing social media. 
All this play a critical role in influencing the usage in different countries. Social media encompasses various types of platforms, including discussion forums where people share news and ideas, social networks which help people to connect. (Ngai, 2015) Also, consumer review networks help people to find and review businesses and blogging and publishing networks which help people publish content online as well as anonymous social networks which help people to communicate anonymously. It can be noted that the usage of social media not only depends on access and cost but also on the popularity of each type of social network in different countries. Different countries have different preferences which either make people probable or not probable to use social media.
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