Running Head: STEREOTYPING.		2

STEREOTYPING.		2




Stereotyping
Student’s Name
Date of Submission












A stereotype is a perception that is overgeneralized about a specific group of individuals. It is, therefore, an expectation by people concerning every individual of a certain group. These expectations vary depending on the preferences, ability, appearance, or personality of a group, as depicted in the breastfeeding ad campaign be Aptamil, which I once encountered. In my perception, I believe that stereotypes might be inaccurate in various circumstances. While these generalizations concerning a group of individuals may be essential for quick decisions, they might be enormous if applied to specific persons and may result in discriminatory attitudes (Meyer & Gelman, 2016). The case is much expected in advertising, where several ads contain stereotypes.
[bookmark: _Hlk56430102]The ad campaign by Aptmail, to me, contains gender stereotypes. Gender stereotyping is a generalized preconception concerning the characteristics and attributes, and duties performed or possessed by men and women (Meyer & Gelman, 2016). The advert on breastfeeding by Aptamil depicts boys aspiring to solve math solutions while girls are aspiring to be dancers. To me, the advert limits the capacity of the girls to develop their abilities. It also limits them on making life choices as well as pursuing the professional careers they would desire and have the capability of.
The ad campaign made me feel how women and girls are generally diminished in society. The depiction that girls are aspiring only to be dancers while their counterparts aim at high ranked activities such as doing math made me feel bitter. Portrayals of the kind might harm children psychologically since they negatively restrict how they perceive themselves (Meyer & Gelman, 2016). Additionally, it negatively prohibits them from how other individuals perceive them. I believe that girls are capable of doing better activities than their counterparts. 
The depiction of girls aspiring to be dancers makes me believe that they are targeted on a gender basis. This, therefore, implies that the ad campaign contains stereotypes in its nature. Because of this perception, consequently, I believe that it was not appropriate. This is because the ad campaign may be harmful to girls, especially on their self-esteem matters. To me, girls also have the capability of solving math problems other than only dancing.
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