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Telecommunications Merger
Why do you think consumer advocates have expressed concern over such merger possibilities?
Consumer advocates might have concerns over the possibility of market take over as a result to this merge. The two companies merging together can result in lack of options other for any other than the two companies made one. So if you are unhappy with the product and or service you receive from the company what options are left. Also an issue that can arise is the possibility of cost hijacking, where the company can control the industry. The profitability of the company can allow the possibility of procuring rights to the products main retailors which cuts the little guy completely out of the market and forces consumers to adhere to the price the company decides on however extravagant (Arminen, 2020).
Other than pricing, what are some pitfalls that consumers might have to deal with when 2 major companies merge?
Pricing is a huge concern for consumers all over the world but there are other downfalls to 2 major companies merging. The first would be the lack of options for the consumers; for example, there are three major cellphone companies out there AT&T, Sprint, and Verizon, if two of these companies decided to merge it would force the third company to match prices with the merged companies. Especially if the merged company decided to buy the rights to any good that was necessary to create the wireless device. The second would be the merge would create an industry monster because the wireless industry is on the rise anyway the merge of the major companies would allow the companies to get to join forces on the manufacture on a cheaper or less reliable product and there would be nothing the public could do about it because the run the market.
What are the possible ethical dilemmas that are present in this example?
The possible ethical dilemmas that are present in this example are the possibility of displeasure with a contract signed to with the merged companies. In cases where an industry such as telecommunications is dominated by one particular company or a group of companies, supply and demand can play less of a role in determining the prices consumers pay for goods and services. When telecommunications companies dominate the market themselves, they have a greater say over what consumers will pay and are not as driven by competition from other service providers. Another major concern with telecommunications consolidation and mergers is the fact that they can lead to technological stagnation in the long run if one company dominates the market. A Department of Justice report by Constance Robinson, director of operations and merger enforcement of the Antitrust Division, indicates that consolidation within the industry can lead to a technological catch-22 (Bergamin, & Braun, 2018). Initially, companies may strive for new technologies to win over a greater share of the market, but once they accomplish this goal, they no longer have the incentive to develop newer and better technologies. The reluctance of people to switch from an established company to one less established also results in less incentive for technological development.
Conclusion
Another major concern that has emerged with the potential for mergers is the regulatory issues that affect the telecommunications market. Edwin A. Rosenberg, senior research specialist at the National Regulatory Research Institute, argues that firms should not be allowed to merge if they are able to use their merger to create alliances with companies that otherwise would have been their natural competition. Telecommunications companies that argue that this results in a cost benefit to the consumer should be willing to share the cost savings with consumers, according to Rosenberg.
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