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Television Prescription for Women
The image shows a family watching the television in the living room of the house. The grandfather and grandmother are seated on one couch and embracing one another, while a young boy and girl seated on the far end of the house. The dad to the kids is seated, but his wife is standing behind him while leaning on the couch (Bray, González, & Jonckheere, 2020). A woman is seen on the television with the room fully furnished. The image got found from Motorola TV that seems to provide information about the family. Motorola TV conducts short series for a family set up that exists in the community. The promotional shot helped Motorola TV make productive family activities. 
The posture of women in the picture gets depicted in many ways. Firstly, the woman standing behind the husband shows inferiority that exists in the lives of women. The woman should sit down and watch television without standing. Also, the young girl's action sitting next to her brother shows she's confident with high self-esteem. The act of sitting makes her portray a high sense of self-esteem. The same applies to the grandmother, who sits and has been embraced by her husband. Similar messages get developed amongst women in present media who show low self-esteem in their lives. Television shows do not depict similar messages because they tend to develop equality in society (Bray, González, & Jonckheere, 2020). Women tend to get provided with equal opportunities as men in the roles performed in the movies. The act of women standing while men seated has got eliminated in movies to help in empowering women. The use of such acts of promotional shots of movies has affected the women playing roles in the movies.
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