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The Coca-Cola Company
Introduction
The Coca-Cola Company is a beverage company that sells its products worldwide. The company's purpose is to refresh the territories and countries with their beverages to make a difference in the sale of their products. The brand's Coca-Cola products' portfolio is Fanta, Sprite, Coca-Cola, and other sparkling soft drinks. Besides, the Coca-Cola sports, tea, and coffee hydration brands include Smartwater, Dasani, Topo Chico, Powerade, Gold Peak, Costa, Ayataka, Georgia, and Honest. Its plant, dairy, juice, and nutritional-based beverages are the Del Valle, Minute maid, fairlife, Ades, and Simply innocent. The company is constantly the brand's portfolio by minimizing the sugar in the drinks to bring innovation in the already available product market by changing and bringing positive impacts to communities and people's lives through recycling of product packaging materials, replenishing water, ensuring sustainable sourcing practices are followed and also ensuring that the emission of carbon gases emitted are reduced across all the value chains. The company headquarters are located in Atlanta, Georgia, and its major competitors are PepsiCo, Red bull, and Dr pepper Snapper and enjoy an oligopolistic market structure. Because of its market size, it is made up of a limited number of sellers that are regulated by the Coca-Cola Foundation, shareowner services, corporate governance, and Human and workplace rights. The paper discusses the background of Coca-Cola company including their demand analysis, pricing analyses, the go Wrong and the go Right of the Coca-Cola Company.
Coca-Cola Demand Analyses
In analyzing the demand of Coca-Cola company, the company is one of the world's number one companies in terms of demand and also in the manufacture of beverage products offering not less than 500 beverage brands that provide 800 choices for consumers. The company's brand values lie in between 20 billion, where the 18 presented lacks calories or has fewer calories and is one of the top ten private companies. In terms of demand in price, the lower the cost of the Coca-Cola product, the easier the customer will purchase. Therefore, it instills that the net worth of the price is what determines the demand. The cost and number of items substituted by Coca-Cola are few in the marketplace, and Pepsi is closer to the superb alternative. It means that if the general price of the Coca-Cola product increases, the Pepsi products will be more attractive to the customers (Pratiwi, 2021). The law of demand implies that many people will not buy Coca-Cola products. Instead, some customers will automatically change to Pepsi product that goes at a lower price.
In the whole world, during the first quarter of 2014, the soda volume was down due to the shift of the Easter holiday of 2013 and 2014. Most of the sales of carbonated drinks have been under tremendous pressure and are declining, particularly in big markets in some countries such as the US due to the critics over health factors brought about by the calories that are available in the drinks and diet coke regarding artificial sweeteners for example aspartame. Furthermore, even if there are falls in terms of soda volume, it sits a challenge to the company. Still, the overall presence competitive brand strength of the company has replaced its soda with another healthier alternative. Also, there is still room for long-term growth in the international markets since both the still drinks and carbonated drinks offers such a room making it look well-positioned to deliver good performance to the investors worldwide in the years to come (Lee et al., 2021). The company have been looking for a way to express and show a positive view of the world through making communications in their drinks, ensuring live positive messages are written in their containers drinks, advertising, and building up sustainable initiatives, therefore, raising their demand.
Coca-Cola Pricing Analyses
In analyzing pricing of Coca- Cola company, the demand, the cost of prices and the number of other related goods such as complementary goods and services can be concluded with a contrary relationship between the need for other supplement ally goods, the price of complement, and the fast-food product (Christie et al., 2021). Besides, the future expectations of change in the cost of the products also imply that if the buyers are convinced of the increase of the Coca-Cola products in the coming months, it means that the demand curve will decrease. Tastes and their preferences are significant while determining the importance of the product by the customers. The Coca-Cola company has ensured that consumer preferences have been fully observed through advertising, keeping other consumers, promoting and fashioning their products (Greenhalgh, 2021). The Coca-Cola company has confirmed that consumer preferences have been comprehended since their products were introduced where they have preferred advertising method as their primary method of product promotion.
[bookmark: _GoBack]The Coca-Cola Company uses three different pricing strategies: market pricing, market penetration, and price marketing. In price skimming, they usually change the initial prices to earn maximum revenue. In the market pricing, they set up a price that goes with the competitors in the market. Moreover, in the market penetration, they usually charge their lowest cost in order to achieve the highest possible sales (Christie et al., 2021). When deciding on their first price, the company checks on the cost-based estimating framework for their original coke where they compose the cost of the item, the operational cost, and the capital expenses and sets a price that will consider the initial cost of the coke and persuading the customers pop's sound. Therefore, from that point, it will be easier for the company to enter into the market since it will estimate its price cost.
The Go Wrong and the Go Right of the Coca-Cola Company
In the go wrong of the company, one week ago, the government of China rejected the $2.3 billion purchase of huiyuan juice Chinese company plan even though Coca-Cola had announced a week before that it would add on top of the initial cost to expand the company in china in three years (Horak & Sulek, 2021). Typically, the government of china went ahead and indicated that the deal was rejected because the form of market structure that Coca-Cola company was to use is a monopoly and is not protectionism.
With the Coke healthy image, in buying Huiyuan, its fruit juices are known to be sweeter and famous to the young Chinese consumers between 22 to 32 who are always willing to pay more for their safety products and keep them healthy. Furthermore, they have been losing beverages market share to companies such as Herbal tea consumers and Wang Lao Ji as the Chinese consumers are more likely to prefer teas to colas (Christie et al., 2021). They do not purchase coke, a Coca-Cola brand, instead, they bought more of sprite, a Coca-Cola brand. The consumers of spirit prefer it because of its clear color and lemony taste, and they think that it is healthier than coke. Since China has many competitors, it is worried about the monopolies by creating more corporate champions such as the Li Ning (Akter, 2021). It did not want any competition with the Coca-Cola company since huiyuan is popular in controlling40% of its pure juice and 8.5% of the vegetable juice and fruits market in the country where the coke is known to command not less than a half of the China soft drink market and vegetable juice and fruit juice market of 12%. Coca-Cola company also thought that the china government would not even mind the sale of the non-strategic asset. Instead, the government of China did not want foreign firms.
Conclusion
In conclusion, the marketing demand and supply of the Coca-Cola company's product analysis depend on the consumer's behavior, the decrease, and the increase in the Coca-Cola product prices. It can be well explained by the law of demand, which states that when a price decreases, the quantity demanded of that product tends to fall. Therefore, the lower the price of Coca-Cola products, the more consumers will buy that particular product. However, it can be said that a specific price of a product is what determines its demand. The effect of the cost of the Coca-Cola products can be explained by the change in the quantity demanded. The powerful lesson learned by the Coca-Cola company after failing to a place in Huiyuan is that companies that have already identified their products name should always look hard and long to identify a market gap in the intended country despite the foreigners' complaints about the governing laws are always straight forward.
Furthermore, it is always challenging for an international company to go right to create ethics and policies. Producing global policy results in discrimination, harassment, other workplace issues, bribery, regulations, and brings difference between laws and norms. Still, when developing a comprehensive business policy to be used in all offices, it’s advisable to fast all look at communicating and implementation of the goal, culture, and ethics of the company, such as conveying the purposes of the company, providing employees with appropriate tools, opening lines to communication, establishing concise and vision, values and mission and expressing integrity and honesty. Whenever all the elements are documented, each policy also needs to be customized to the laws at the local level or regulations in various places in different countries where your business operates.
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