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The Louis Smartwatch Case
According to the case study, nearly everyone in the world knows the brand Louis Vuitton and can perceive the acclaimed logo and examples they use on bags. Louis Vuitton is the most critical extravagance brand on the planet, trailed by Hermes and Rolex (Kim et al., 2018). Throughout the long-term renowned individuals and wealthy individuals who have extreme cash on their financial balances have purchased their items. On the off chance that the average individual on the road would need to portray a generalization of the Louis Vuitton proprietor, the depiction would likely be toward this path; the proprietor would wear architect garments, enormous shades, and the Louis Vuitton sack behind them with a Chihuahua have more we can relate with. With critical analysis of Louis Vuitton, we can determine what the Maslow Hierarchy of needs relates and, together with Tambour Horizon, best fits and compares their brand personalities (Solomon, 2020). 
Level in Maslow’s Hierarchy of Needs
Tambour Horizon best reflects and relates to the theory that classifies human requirements into various levels. There are a few levels where some are more key than others. The fulfillment of these requirements can essentially influence the exhibition of a person. Maslow's hierarchy of needs can be introduced in a type of pyramid. Maslow recognized four necessities, which are generally alluded to as lack needs. These incorporate security, love and friendship, regard, and the actual conditions like physical needs. Maslow demanded fulfillment of the essential degree of conditions altogether for a person to be spurred. Afterward, the Alderfer adjusted and diminished Maslow's five degrees of need to three classifications; presence, relatedness, and development. 
As indicated by Maslow's hypothesis, individuals first look to fulfill their necessities that incorporate foot and safe house. Each individual will, in general, satisfy these requirements at first. When these necessities are fulfilled, an individual will move to the following level, and starting there; the physiological requirements stop to be a helper. Different conditions need to be fulfilled to rouse a person. After fulfilling these requirements, an individual moves to the well-being level (Kim et al., 2018). Altogether, for the representative to be spurred, they should be given fundamental security. For example, representatives should be given defensive garments to shield them from risks while playing out their obligations.
Workers are likewise spurred by security for their business. In general, representatives will work harder on the off chance that they are guaranteed security for their positions. An association also needs to ensure the representatives that they will not lose their installment if there should be a disorder. 
Another example is Hyatt inn, which is one of the top driving organizations in the cordiality business. The organization was established in 1957 by Jay Pritzker when he purchased Hyatt inn arranged close to Los Angeles Airport. Afterward, the organization extended toward North America, where Pritzker oversaw it and his sibling (Kim et al., 2018). 
Later in 1962, the association turned into a public organization. Following six years, Hyatt global was framed under open possession. Always 1982, both Hyatt Corporation and Hyatt International had been taken private by the Pritzker family (Kim et al., 2018). The two elements were subsequently consolidated to shape the present Hyatt Hotels Corporation. 
Hyatt lodgings give a broad scope of administrations to its clients everywhere in the world. The organization offers recreation and travel administrations. This assistance is more typical for vacationers visiting different spots around the globe. The organization additionally provides wedding administrations. This incorporates settings, providing food, and transport offices. The organization has a compelling internet booking and installments measure. Clients should reserve a spot or appointments for any purpose of the world. They are additionally expected to make the installments on the web. This advances effectiveness in the association.
Bernard Arnault was brought into the world in the fifth March 1949. He is the seventh most extravagant individual on the planet and France's most extravagant individual with expected total assets of $26 billion US dollars, as indicated by a Forbes report in the long run.
Louis Vuitton 
Louis Vuitton was made in 1854 by a Paris expert who built up the main level trunks covered by a waterproof material. Afterward, in 1896, he concocted the famous LV logo by printing his initials on the fabric. His business prospered with the development of movement by rail and boat (Kim et al., 2018). By the last part of the 1980s, however, Louis Vuitton had become the sack your mom purchased. Costly and very much made, yet exhausting. 
That started to change in 1990 when Arnault got Yves Carcelle to run Louis Vuitton. In 1997, Arnault recruited Marc Jacobs, a youthful, hip originator from New York, as innovative chief. Jacobs considered Vuitton's set of experiences and built up a progression of present-day turns on it. The previously was the spray-painting sack, which bore a scribbled Louis Vuitton signature (Kim et al., 2018). The second was the Murakami pack, planned in a joint effort with Japanese craftsman Takashi Murakami. He delivered the acclaimed LV initials in a kaleidoscope of tones on a white foundation. "Marc carried that zing of innovation to the items," says Arnault. Be that as it may, he maintained the brand's intense spotlight on quality.
Brand Personality
Brand character is a bunch of human attributes related to the brand'. Brand character is framed when the brand is embodied or given some human traits (Zheng et al., 2017). These attributes become the distinguishing proof of the brand. The brand character can be shallow and utilitarian concerning its practical advantages or profound and passionate concerning its enthusiastic interface.
For building up a solid brand character and personality, organizations should put together their imaginative arrangements concerning two general purposes of references, away from and targets of the business mark the primary perspective. The organization ought to likewise comprehend the purchaser's requirements and needs. Organizations should understand the buyer's sentiments, propensities, inspirations, instabilities, biases, and wants. The organization ought to comprehend the attack of their image in the customer's life and how purchasers react to the brand's different interchanges. 
Brand Personality Comparison
Apple Brand Personality
Apple Inc. utilizes the Apple brand to contend across a few severe business sectors, including the PC business with its Macintosh line of PCs and related programming, the buyer hardware industry with items, for example, the iPod, advanced music dissemination through its iTunes Music Store, the PDA market with the Apple iPhone, and all the more as of late magazine, book, games, and applications distributed using the AppStore for iPhone and the iPad tablet processing gadget (Zheng et al., 2017). For advertisers, the organization is likewise setting up a substantial presence to match Google in the promoting market through its Apps business and iAd organization. 
Apple has a marking technique that centers around feelings (Zheng et al., 2017). The Apple brand character is about the way of life; creative mind; freedom recovered; development; energy; expectations, dreams and yearnings; and capacity to individuals through innovation. The Apple brand character is also about straightforwardness and the expulsion of unpredictability from individuals' lives; individuals driven item plan; and a genuinely humanistic organization with a sincere association with its clients.
Louis Vuitton Brand Personality
 Louis Vuitton has clearly defined brand personalities compared with Apple Inc.'s brand personality. Legacy: Louis Vuitton hasn't failed to remember its foundations and keeps on being firmly connected with its heritage (Zheng et al., 2017). They sell merchandise that has characterized long stretches of extravagance around the globe. 
Traditional craftsmanship: Louis Vuitton values its handmade abilities. Everything is remarkably made by ancient methods that have been consummated. 
Unrivaled quality: Louis Vuitton guarantees the shopper unparalleled quality that requests a premium. The shopper will pay the premium since they, at the end of the day, can distinguish the quality. 

Brand acknowledgment: Consumers worldwide perceive the Louis Vuitton brand and the worth that accompanies it. It is not challenging to stop Louis Vuitton's clothing and items and has gotten inseparable from extravagance. 
Acclaimed configuration groups: Louis Vuitton uses notable fashioners that address high fashion in France. Having such originators give a picture of spearheading current design patterns.
In conclusion, various organizations show different brand personalities. As indicated by Maslow's hypothesis, a significant degree of necessities is the level of social requirements. Individuals might want to work with an individual or associate who can offer help for their work and support. Collaboration likewise energizes representatives in their obligations. Workers additionally are inspired when their commitment to the association is perceived. This fulfills their regard needs. Advancement at work can help in gathering such requirements of representatives in an association.
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