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	Topics

	Topic 1: Introduction to Economics and the Fundamentals of Management Economics

[See lecture slides for more details]

	Topic 2: The Market Forces: Demand and Supply
Demand 
Supply
Market Equilibrium
Market Failure and Government Intervention
Price Restriction and Market Equilibrium
Comparative Statics

	Topic 3: Quantitative Demand Analysis and Elasticity Concepts
Price Elasticity of Demand
Cross Price Elasticity
Income Elasticity
Obtaining Elasticity from Demand Function
Regression Analysis  

	Topic 4: The Theory of Individual Behavior
Introduction
Consumer Behavior
Constraint
Consumer Equilibrium
Comparative Statics 
Application of Indifference Curve Analysis
The Relationship between Indifference Analysis and Demand Curves 



	Topic 5: The Production Process and Costs 
Introduction
The Production Function
Measures of Productivity
The Role of Managers in the Production Process
Algebraic Form of Production Process
Algebraic Measure of Productivity
Isoquants
Isocosts
Cost Minimization
Optimal Input Substitution
The Cost Function 

	Topic 6: The Organization of the Firm
Introduction
Methods of Producing Inputs
Transactions Costs
Types of Specialized Investments 
Implications of Specialized Investments 
Optimal Input Procurement
Managerial Compensation and the Principal–Agent Problem 
Forces That Discipline Managers 
The Manager–Worker Principal–Agent Problem
Solutions to the Manager–Worker Principal–Agent Problem

	Topic 7: Price and Output Determination in Perfect Competitive Markets
Introduction to Market Structure
Demand at the Market and Firm Levels
Short-Run Output Decisions
Long-Run Decisions

	Topic 7: Price and Output Determination in Monopoly Markets
Introduction to Monopoly Market Structure
Monopoly Power
Sources of Monopoly Power
Maximizing the Profits
        Implications of Entry Barriers
Marginal Revenues  and The Output Decision

	Topic 7: Price and Output Determination in Monopolistically Competitive Markets
Introduction to Monopolistic Competitive Market Structure
Conditions for Monopolistic Competition
Profit Maximizing
Long-Run Equilibrium
Implication of Product Differentiation  
Optimal Advertising Decisions

	Topic 8: Price and Output Determination in Oligopoly Markets
Introduction
Conditions for Oligopoly 
The Role of Beliefs and Strategic Interaction
Profit Maximization in Four Oligopoly Settings
· Sweezy Oligopoly 
· Cournot Oligopoly:
· Stackelberg Oligopoly 
· Bertrand Oligopoly 
· Comparing Oligopoly Models: Cournot, Stackelberg, Bertrand, Collusion
· Contestable Markets


	Topic 9: Game Theory: Inside Oligopoly
Introduction
Overview of Game and Strategic Thinking
        Simultaneous-Move, One-Shot Games
        Infinitely Repeated Games
 Finitely Repeated Games
Multistage Games

	Topic 10: Pricing Strategies for Firms with Market Power
Introduction
        Basic Pricing Strategies 
        Strategies That Yield Even Greater Profits




