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[bookmark: _GoBack]Advancement in technology is a significant aspect which has made efforts to nearly reducing the current world into a global estate. In this concern, the principal aims of companies has changed their route in desire to address as well as satisfy diverse customer needs as possible while promoting firms’ products and services. For the firms to succeed, they pay great attention to marketing techniques and advertising strategies. Companies use digital marketing techniques to appeal to the public, with social media being available to almost everyone. Another technique companies use to influence customers’ decision is having a catchy name that reflects their products and services they render to their customers. Nevertheless, some companies are not being too honest about their business names. Uber is one of those companies that use sneaky names to increase their exposure (Partnerships, 2017). Even though Uber is an appealing name, the company should be called Online Taxi because it reflects the services the company offers as well as its uniqueness.
    Uber is a multi-billion dollar company that offers taxi rides to customers. Therefore, naming the company Online Taxi would be more appropriate (Calo & Rosenblat, 2017). According to dictionary.com, Uber means something that indicates a higher degree, or a most extreme example. With this understanding, the company name is contrary to what it offers and hence, it does not sound pleasing and supportive in marketing and advertising the firm’s products. Due to this naming, some of the potential customers have been unable to connect the rationale between Uber company and taxi services hence neglecting their products. Many customers understand that there should be a direct linkage between the name of a firm and the products it offers to the general public unlike the case of Uber whose name is not obvios or connected to the services offered. In the modern market, it has grown increasingly troubling and questionable whether the firm’s name is supportive or loyal to the firm and whether it craves for a greater global market share despite the increasing volume of capital investment to the company (Wirtz & Tang, 2016). It is apparent that the company’s success dwells on good online adverting strategies and dedicated drivers who offer sufficient services to customers but not the name “Uber”. In addition to this, the company encounters stiff competition in the taxi industry since there are many service providers rendering services at varied prices.
As stated above, Uber should be renamed as Online Taxi for some reasons. To begin with, the new name reflects what the company offers and what is different with them (Matherne & O’Toole, 2017). As evident, the company provides taxi services with the effective assistance of mobile apps which helps in linking customers and taxi drivers. The app also helps in reporting for unprofessional taxi drivers for immediate action to be taken. Further, the application helps in tracking and controlling the firm machines while on the operation.
The new name will help in addressing stiff competition evident in the industry. Since online service to advertise their products by explaining the uniqueness of their services, the new name will appear pleasing and supportive to the company events. This has enabled the firm to access the greater share in the global market by keeping customers convinced about qualities of their services. The app helps in marketing Uber’s products by diving directives on how one can acquire taxi and the charges to be incurred. The new name will create a room for improved service provision by motivating the personnel.
The new name “Online Taxi” is more direct and accurate. In this concern, the name will make the firm’s products quite identical and highly marketable. As the name states, the firm services are internet-oriented, this will make the firm’s services convenient to many customers in the most interesting way. Changing the name from Uber to Online Taxi would help in polishing the firm’s appearance. This is because the new name will exclude all the associated fallacies about the firm and create a room for interaction with new customers in the entire market . The name is quite captive, and it will work amazingly since everybody understands it. Further, the new name best matches with the current status of the world where everything has gone digitally hence it will make the firm sound inclusive of the controversial status of the world.  
In conclusion, I would like to recognize the significance of renaming Uber to Online Taxi. As evident from the discussion, changing the name will enable the firm experience variety of benefits like accessing wider market, improving customer services and avoiding negative perceptions about the company. The name is quite descriptive, and it will increase the company’s efficiency in marketing and advertising.
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