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How I got my friends to vote.
In most cases no one likes to be forced about something, a person needs time to adjust their daily plans before considering helping you with your request. Finan and Schechter (2012) suggest that most approaches should be done in a way the person won’t feel offended by what you suggesting. We had elections in our university for electing student leaders and as the elections approached the institution, I had my close friend vying for a post. He was contending to be the chairperson of the institution and needed my help to guarantee her to win in the upcoming elections.  After informing three of my friends that is Adams, Jane, and Raul they had their views. They were not ready to vote at that moment having some excuses, some making sense other excuses meant to just avoid voting.
Convincing someone needs some strategies of approaching them and I took some of these initiatives to have them go and vote. I started asking them a simple question on how important they would feel if they became part of the voting group in the coming election in the institution. Then I went on explaining how this would be great and make things better for students born into poverty, students suffering from chronic diseases or with disabilities, lack of forums to help in naturing talents. Secondly, I asked them what they would like to change in the institution, what were some of the issues that kept them awake through the night because they needed to be changed and I told them this was the chance to change themselves.
After moving a step closer to convincing them, I enlightened them more about the candidates and told them everything about what each candidate was aspiring to do. To support my candidate, I had to sell his manifesto to them by explaining bit by bit what she had planned to do for the institution. This was more appealing because she had touched what was affecting all of my friends and needed to be changed immediately.  That night I had messages from them ready to vote and make our university great again. Elections ended well we had won with a good gap due to the support we had from them. We went on celebrating running through the institution with our new leader. We gave them to share what they felt after we won. All of them were delighted about the win they were happy because we going into an era that our institution had been dreaming of. 
To conclude, approaching someone to vote takes time and you should allow people to make their own decisions before taking a step of supporting you or your candidate. Giving them reasons to go and vote plays a key role in ensuring they have decided on their own without being forced to avoid future regrets as we have seen in other countries people furious because of their leaders.

References.
 Finan, F., & Schechter, L. (2012). Vote‐buying and reciprocity. Econometrica, 80(2), 863-881.
Cruz, C. (2019). Social Networks and the Targeting of Vote Buying. Comparative Political Studies, 52(3), 382-411.

