Lanina, 
Thank you for the information here on emerging economies and for the very good work and good thinking. Your ideas about the reliance on foreign investment is very interesting and reminds me of several countries that do have an investment of other countries and even in the USA. I know that some of the parks are owned by a foreign country and right now there is a problem with China and how much that own of the USA. The scary part is what can happen if all of a sudden that they "call" these loans to the US. What might happen if this is something that hits the scene in the next few years? 
Janice
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ALBERTA
Specifically, among other factors, emerging markets are driven by domestic demand, domestic consumption, information technology, and banking systems. But these factors are unstable, unlike in a developed economy. These areas of importance contribute to the shaping of the landscape for economic growth and sustainability in emerging economies.
Factors that drive emerging economies’ success influences the environmental guidelines, domestic deregulation, and domestic policies to fill gaps, such as the financial services inclusion policies. The impact from continual growth creates change in corporate behavior in its dependencies on new information and technology processing to be competitive. The heart for financial intermediation raises the expectation for innovation strategies to heighten competition, consolidation, and system stability (Hawkins & Mihaljek, n.d.). 
Further, countries that consist of large populations and low wages make room for improvements and more debates for policymakers, entrepreneurs, lending institutions, and developed countries.  To develop a strategy to shift the big advantage in the emerging market growth in meeting domestic demand and maintaining domestic consumption is a challenge.  China and India's strategy applies the principle of reverse innovation to meet this challenge.
The reverse innovation principles cause companies to shift gear from innovating downhill to innovating uphill. Where meeting the market's needs has nothing to do with the companies but everything to do with the consumers (Trimble, 2012). To continue to expand within emerging countries reverse innovation has a proven track record. Chris Trimble's (2021) explanation on meeting the needs and challenges of the emerging economies sees a shift as imperative for true growth and sustainability in emerging economies.
 Emerging economies must think outside the norm and past practices but rather think innovative and not only on exporting (Trimble, 2021). Innovation must start from the bottom and move up to the top, not down from the rich to the poor. 
Reverse innovation put the poor countries in a better position than suppose and remove the blind spots to generate a growing economy. This is to defy the logic of innovative progress as upward flow to the rich worlds to verse a downward flow to the poor countries (Trimble, 2021).
Companies like China and India both are world exporters and believe in the principle of building their economy from within and expand outward. The statistic shows the number of millionaires in the mainland of China from 2015 to 2020 has grown to 3.99 million exceeding the United States (Textor, 2021). The number of millionaires in India is growing to touch 5,54,000 by 2025 where 20% to 263,000 people became millionaires in 2017 (Textor, 2021).
India's innovative strategy is becoming the home for high growth in the area such as mobility, e-commerce, and boost contributions in the manufacturing sector to grow its GDP (IBEF, 2021). In addition, India's goal is to move forward with the Digital India initiative which focuses on three core components, creation of digital infrastructure, delivering services digitally, and increasing digital literacy (IBEF, 2021).
These leaders in the emerging economy models for other countries in the emerging economies. China’s and India’s initiatives are expected to bring the most success overall. Both are manufacturing and information technology service, providers. Many emerging economies manufacture products, China, and other emerging countries produce many varieties of products for the United States and Europe (Kuepper, 2021). India is become the leader in exporting information technology services and is moving forward with its strategies plans to become a $5-trillion economy by 2025. Whereto India and China are projected to exceed the U.S. economy by 2050. But the U.S. may not fare to the chance others predict.
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ERICA
Creating a plan that will help drive success in emerging economies is part of the deciding factor in developing market demand. As a customer, sometimes I don't think I need something until I see a new product or service released. Especially when I'm about to check out at a store, I glance at the products at the checkout counter now in my cart. Entrepreneur's attitudes and behaviors can shape the emerging market to include more diversity within products. Which ultimately helps with driving success and addressing any particular needs and challenges in emerging economies. For example, countries like Vietnam are choosing to address different socioeconomic statuses by encouraging the younger generation to become entrepreneurs (Vuong et al., 2016). They understand in order to meet the needs of the emerging company, they should be open to all ideas regardless of age and status. Vietnam gets its insight from real-world data analysis that tracks the economic trends, which helps the country determine how to use its resources in the long run. 

Another country to keep an eye on is Malaysia. This is also an excellent example of an emerging economy that is aware of addressing needs in challenges within their country. Malaysia understands the dependency on human capital and using it to grow and achieve economic growth and development. They're also no stranger to creating firm reliance on foreign direct investment. 
(Roziah et al., 2011). Due to their religious beliefs ad culture, they are firm believers or loyalty; therefore, they tend to hire from within and help promote their team members to managerial positions. This allows entrepreneurs to become more motivated with their innovative ideas. Start-up businesses can possibly bring the most success because the country is open to people wanting to build a successful career when given the opportunity. Using proactive behaviors creates success overall. 
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