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Marketing: Global Marketing
The essence of marketing is trying to communicate information to the consumers in the most engaging manner. The dynamic nature of business environments has presided over the rapid changes witnessed in many business organizations. In order for businesses to operate and successfully maintain their market command, there is the need for them to adjust accordingly to the changing times. Most of the factors that have necessitated the dynamics in business organizations can be categorized as political, economic, social, technical and environmental. The factor have helped global marketing to boom between different countries. Consequently, different agreements have been developed to improve and expand marketing amongst various countries. Advancements in the information technology has heightened the global market since countries can manage their business in other nations with ease. Noteworthy, global market has significantly impacted marketing of products that have a widespread demand such automobiles (Marketing Schools, 2012). This paper discusses the peer reviewed article “Firm Performance in a Global Market,” written by Jan De Loecker and published by Nber Working Paper Series on August 2013.
Question 1
The article’s dwells on the how increase in globalization affects the firm performance as its thesis. The thesis also develops the impacts of the trade and industrial guidelines on firm’s activeness in the global market.
Question 2
Global market tend to make the world a universal community where different countries have the freedom of marketing their products in almost all the countries worldwide. However, Jan De Loecker, in his article on “Firm Performance in a Global Market,” shows how an increase in globalization has some negative effects towards the company’s performance. Loecker explains how the global market has contributed immensely to the fluctuation of products and services prices. The author argues competition in the global market makes firms face different markets and as a result, they are forced to lower their prices of their products and services, since some countries’ will tend to offer the same products at a lesser cost in order to maintain their customers.
Question 3
Loecker presents the facts of 318 single-product produced by the Indian textile producers over the period 1989-2003. He uses some cases such as the Cobb-Douglas production function to explain how the textile producers were affected by the globalization, with their output being lower than the inputs. This was as a result of the firms prices varying and the producers responded incompletely to the cost shock such as the exchange rates fluctuations. This made the producers to scale down their prices. Fundamentally, this shows how globalization really affected the productivity of the Indian textile producers. 
Question 4
The fact presented relates well with other readings in the article, since the author continues further to explain how globalization has some negative impacts on firm performance. Consequently, the author depicts how tariffs are affecting the global market since as the trade cost is decreasing, the tariff cost are increasing. Moreover, imported good will tend to have a high tariff and a decrease in the foreign production. As a result, the firm’s rents will increase at the expense of foreign firms, increasing the costs of production for the affected firms.
Question 5
Conclusion
Conclusively, despite globalization increasing the countries freedom to market their products freely in any country and significantly impacting on the marketing of the universal products that are on demand, it has some negative effect on firm’s performance. Fluctuation of market prices being a core effects, affects the firms enormously, since the main objectives of this companies or countries is to maximize on output while minimizing on input. As a result, the fluctuations will tend to lower the economy of a country and especially the developing countries this becomes a threat.
Recommendation
The costing and financial strategies are unique for every marketing company. Global market countries should use a cost-based strategy for pricing goods and services they offered in the market. Countries marketing industries should have distinctive sources help to integrate the firm’s strategic planning since a financial related strategy is inclined towards a company’s objectives and productivity. Moreover, countries should be well advanced with the technology in order to compete effectively in the global market. Henceforth, improvements in technology will help them meet the demands of their customers.
Question 6
The article has some substantial evidence on the impact of global market towards the firm performance. Profit making is the pivotal goal of every organization however, with the fluctuation of prices due to an increase in competition in the global market, tends to outdo this fact. Different countries will experience decrease in their output as compared to the input which affects the performance of the country. Nevertheless, the article does not cover the positive side of the global market such as foreign trade which improves the country’s economy, cross-cultural management where different cultures intermingle and share ideas on improvement of businesses.
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