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1. Analyze the advantages of the opportunity by the theory of Essential Qualities of the Opportunity?  
2. Identify and analyze how the company has built their strong brand images/recognition by  the theory of Brand Elements (take at least three related elements)

The company you will be researching is wework company 
Your task is to create a powerpoint two slides for each question follow example as student below

Two out of the five elements of the psychographic segment theory focused here is lifestyle and personality. (1)  

EX: from student 

When referring to lifestyle, WeWork divides and sections out different spaces in the WeWork locations to accommodate the various types of businesses and companies.  For example if a company requires space that accommodates 1,000 employees, the multiple locations WeWork has, 300,000 square feet or more, can adhere to those needs. For smaller companies, incorporating the “coffee shop” example, visiting the space as much as they need is a given.  For global companies three-year leases are flexible and distributed.  WeWork has also put themselves out there as an option for any companies working remotely as well. (3)

When referring to personality, depending on the individuals working at WeWork, there are different personalities in the space.  As mentioned in an article explaining psychographic segmentation, a few of the defined personalities are,” creative, emotional, friendly, opinionated, introvert, extrovert, etc.”(1)  It is important for WeWork to understand the different types of personalities that will walk into their establishments and positively add to the WeWork experience. There are various spaces designed accordingly to cater to different people. 

