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Value creation
Example 1: The first example that popped into my head was a business called NVGTN. It is a fitness clothing company. I work out 3-4 times a week. With everything going on in the world it is a stress reliever to tune out the noise and distractions. The creator of the company is into fitness as well. I follow their social media page and do their work out routines at home. I enjoy the process of working out and getting results. Value creation is created by them offering routines and work out gear. Not only do I follow them and do their workouts, but I have also purchased their workout clothes. They have created value by inspiring me to want to work out and purchase their products. They even re-post pictures of their clientele wearing their products to show appreciation, and this also creates more value for their company.
Example 2: Ashford University has done a good job with value creation as well. We have all enrolled in our specialized programs wanting to further our education. I chose Ashford specifically because they offered a program for the military and its dependents. My mother is a retired marine, so I qualified for the program. I enjoy reading posts from other people who share similar backgrounds, and I enjoyed, even more, attending the graduation ceremony and seeing all the different military branches in the room. 
 
Value co-creation
Example 1: When I think of co-creation I think of the app TikTok. This company has a large fan base that stretches worldwide. A lot of artists are receiving recognition on this app from people creating viral videos from their songs. TikTok is wanting to recognize their fans by now paying them for their creativity. It is a win-win for all parties involved. Creators get to be paid for simply being creative, and by promoting these new ideas will welcome new fans to want to join the app. 
Example 2: Another company that comes to mind is LEGO. When I was a child I didn't really play with legos but as an adult, I find it so fascinating all the different ideas people can create with them. LEGO's has really taken their co-creation to the next level by getting their customers involved with innovation ideas. Their fans can create different ideas, and the winner will receive recognition and a percentage of the product sales. This way of thinking will always welcome new communities of fans. 
 
Value innovation 
Example 1: The first example that comes to mind is the different gaming consoles available. I honestly can't keep up with all of them. There's a PlayStation, Wii, Wii U, Xbox, Nintendo Switch, etc. As the gaming industry evolves, so does the options of consoles. The companies are providing different experiences for their customers. Also, some games can only be played on certain gaming consoles which also makes them more unique for the customer. 
Example 2:Selecting a cell phone also requires a lot of thought as well. I just recently purchased one of the newest cell phones on the market, and then when I got home I saw an ad with a newer version to be released sometime this year. Phone companies are always trying to stay ahead of their competitors by releasing a newer innovative version of a previous product currently on the market,. 

