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A market -based approach to resolving environmental challenges is reminiscent of the narrow, economic view of CSR described in chapter 5(Hartman, DesJardin, MacDonald, 2017). Defenders of this market approach contend that environmental problems are economic that deserves economic solutions. With that’s being said an example:  Coke, Dasani and others using the refund on recycled bottles and cans to try to help with the environment instead of the consumer dumping the bottles and cans into the trash, they recycle making money to purchase more products. Challenge to this narrow economic view of corporate social responsibility is familiar to both economists and environmental issues. Concept of environmental sustainability on that combines financial opportunities with environmental and ethical responsibilities. As such, when it comes to enterprises, the term sustainability represents two separate but interrelated concepts: (1) creating an enduring competitive advantage for companies to stay in business and (2) meeting their responsibilities toward the sustainable development of the society in which they conduct their activities (Sadatsafavi and Walewski, 2013). The big corporations can not force people / household to recycle , which is a good idea because the empty bottles and cans get into the water , which is not good for the environment , or into the ground which is not good for the soil. Incentives are always a good idea when it comes to the attention of the consumers, making it worth their wild to take the time to recycle. The big corporations can suggest , but legally responsible is a stretch simply a corporation can not demand anyone to do anything.
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NATOSHIA
Sustainable development, as a critical component of CSR, takes into account social, economic, environmental, and natural resource issues potentially affected by the business. With growing awareness worldwide of environmental concerns, the CSR component of sustainability is focused on environmental sustainability. Environmental sustainability generally addresses how the needs of the present can be met without compromising the ability of future generations to meet their own needs with an emphasis on the protection of natural resources and the environment. 
For businesses, being a good corporate citizen certainly is part of the CSR philosophy encouraging companies to give back in the communities where they live and work. CSR and environmental sustainability go beyond the “good corporate citizen” approach, however, and motivate companies to develop environmental and community outreach initiatives and to establish related policies applicable not only to company personnel but downstream suppliers and other vendors. 
Health and the environment are no longer purely matters of domestic policy. Health risks flow through the world's physical environment, so they also flow through the world economy and threaten to disrupt it. Risk tends to move to countries with the least regulation, in some cases because the advanced economies are directly exporting to the less advanced various products and production methods no longer considered safe at home. The higher the advanced countries set their regulatory standards, the more they create incentives for a kind of "environmental arbitrage," that is, for making a profit by producing goods cheaply where regulation is lax and selling them dearly where regulation is strict (Runge, 2000).
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TRACI

Environmental Sustainability
In today’s world leaders are not only dealing with the economic growth of their companies, but more than ever the ethical and environmental sustainability of it. In the past companies felt that environmental issues were a financial strain and hardship on their business. In order to shift the mindset of these companies, laws were enacted in the 1970’s to help curve the pollution that was taking place. These laws helped put the burden on those who were causing the harm, away from the one being harmed. These laws provided a starting point to help keep air and water cleaner, while reducing animal and plant extinction.
Laws that are enacted are only part of environmental sustainably. A business that has many locations all over the world, will need to follow the same strict laws all over the world.  It would not be ethically right for them to pollute one part of the world that does not protect the environment. Business’s should take responsibility for the environment that they do business in. The three pillars of sustainably include not only economic but environmental and ethical sustainability. A business needs to look at the flow of their product, from how it is manufactured, to how it is delivered to the consumer and finally how the waste will affect the environment. Is the product able to break down once it is put in the trash or can it be recycled? This is just a start on how a business can help sustain the environment. It is important to understand that in order to maintain sustainability, a business must make ethical decision on how it wants to conduct business and if it wants to preserve the earth for generations to come.
When looking at the ethical theory of deontology, you find several moral duties. A deontologist would find the intrinsic value of the environment and the wrong that is being done to it. This would put the attributions of intrinsic value with obligation (Elliot, 1991) to protect the environment.
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