Worksheet 3

Effective Communication 

Public relations practitioners are responsible for the organization’s communication programs. Many cases in this textbook provide examples of the communication efforts in statements, news releases, advertising, and other collateral material. An analysis of key messages is helpful in reviewing many cases.

Analyzing the Communication Timing

· Create a chronology or timeline of events in the case

· How much time elapsed between the pivotal information discovery, public communication of the information, and the organization’s response to the information?

· If silence was used as a response to public information, was it effective in your opinion?

Analyzing the Key Messages

Use of language 

· Factual? Use of fact, statistics, examples, documents, other forms of evidence?

· Persuasive? There are many types of emotional appeal strategies including fear appeals, guilt appeals, patriotic appeals. What type of persuasive appeal was made? 

Written elements

· Are certain word choices more powerful than others?

· Are words chosen to appeal directly to a certain key audience?

· Are the messages easy to understand?

· Are the words humorous, shocking, or offensive? In what way?

Spoken elements

· Who was the organizational spokesperson? Do you feel he or she was an appropriate spokesperson? Why?

· What kind of creditability does the spokesperson possess?

· Analyze the quotes by organizational spokespersons in news media accounts. Are they effective? Why? 

Visual elements

· What are the visual elements present in the message? Photographic, illustrative, iconic? 

· In what way are the images used to attract attention? Communicate a message?

· Does the image provoke a feeling? Does it have a connection to a cultural past?

· Is the type of font communicating a message as well?
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