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Pros and Cons of XRP
XRP is an On-Demand Liquidity product developed by Ripple. This product was designed to facilitate cross-border payments through the use of cryptocurrency. Ripple developed XRP to aid in low cost and rapid transactions (Yoffie, & Gonzalez, 2020). Arguably, XRP provided one of the cheapest and fastest cryptocurrencies with minor energy consumption. XRP has pros and cons. The pros include an excellent consensus network, good security network, good network access and the on-demand liquidity feature. The cons included financial, sales, marketing, technology and corporate development challenges. 
XRP has developed an excellent consensus network which aids in validating the transaction processes. The consensus network was structured to prevent malicious activities more so carried out by hackers. To enable this, the network has validators who are equipped with a list of trusted servers for transaction comparison (Yoffie, & Gonzalez, 2020). This enables the network to identify dishonest nodes hence preventing malicious activities. The second advantage was the development of a good security network. XRP has developed an invariant checking that can identify bugs in the system before causing any harm. Keeping in mind that hackers used bugs to exploit XRP, the invariant checking helped to prevent them from hacking the system (Yoffie, & Gonzalez, 2020). 
Network access is the third advantageous feature for XRP. XRP has allowed accurate, speedy and end to end traceability of the payments. In addition, they allow real-time payment in which one can track the payments, including invoices, and add other important payment data. The fourth pro is the on-demand liquidity which will enable payments using XRP. This eliminates the need for pre-funded accounts. In addition, they have allowed financial institutions and payment providers to reduce liquidity cost by leveraging XRP in actual time (Yoffie, & Gonzalez, 2020).
XRP has several challenges in different areas. First is the financial challenge which has resulted from the inability to measure the investment success and the progress of the programs in the organization (Yoffie, & Gonzalez, 2020). This has made it a challenge for XPR to be forecasted on how it will fair in the future, or budgets they need. The second is that Ripple faced a challenge with their sales section. This is because XRP is majorly involved in cross border activity; hence this attracted the attention of regulators from different countries and governments as they tried to understand how the XRP operates. Considering this, the approval of their operations in other countries can take weeks or even months before authorizations to operate. The third is the marketing challenge which Ripple faced (Yoffie, & Gonzalez, 2020). Notably, it was hard to understand the relationship between XRP, which is the cryptocurrency and Ripple, which is the developer company. The two often confused people in the market and this is a challenge for XRP to advance in the market sector.
The fourth challenge is on technology. Ripple has developed a tech-based product; that means it is their obligation to educate the regulators on how their systems work. In addition, they have to introduce their customers to the regulators to ensure that they are in compliance hence no problems for using the crypto products. Due to these factors, the implementation of the software takes a long period that is about three to six months on average (Yoffie, & Gonzalez, 2020). This seemed like a significant setback. Besides, developing the software using technology makes XRP vulnerable to software bugs which hackers use to exploit. The last issue is the corporate development challenge where XRP Developer Company was experiencing acquisition problems. Considering this, XRP could not be able to attain its projected growth. Knowing that their aim was to achieve a critical mass when it comes to global payments, this seemed like a failed project because of its slow growth and recognition in the worldwide cryptocurrencies payments (Yoffie, & Gonzalez, 2020).
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