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Social Media and Political Activism
The increasing global internet penetration has introduced a new concept of political activism. Traditionally, activists relied on physical gathering to pressure the government to act on a given issue. These gatherings had limited access since not everyone could join the demonstration. Besides, the spread of information to all participants is relatively slow and costly. Social media has enhanced mobilization of people to fight for a particular course and has an immense positive outcome (Jenkins, Shresthova and Gamber-Thompson 18). For instance, the Arab Revolution was attributed to information sharing using online social platforms like Facebook, Twitter, and YouTube (Jenkins, Shresthova and Gamber-Thompson 161).  The organizers of these protests used these platforms to mobilize people to protest against their governments. Similarly, social media has changed the face of political activism in the United States.
The United States has a rich history of political activism dating back to as early as 18th century or even earlier. The demands for equal voting rights, the abolition of slavery, and racial equality are among the historical events that shaped the activism landscape in the country. In the recent past, human rights activists have intensified their campaigns for the rights of Lesbian, Gay, Transgender, Bisexual and Queer (LGTBQ), and immigrants. Besides, they push against unfair treatment of the black by the police through slogan “Black Lives Matter”. Interestingly, social media has taken center stage in modern activism and political activities. For instance, the "Black Lives Matter" gained a lot of traction on social media through hashtag “#blacklivesmatter”. Besides, citizens are increasingly demanding for justice for victims through these online platforms through posting videos, photos or highlighting the incidences.
In recent years, social media have become one of the preferred platforms for political debates and civic-related duties. Currently, the "Me Too" movement is shaping the nature of activism in the contemporary world. The movement urges the victims of sexual harassment or assault to speak up against their perpetrators. "Me Too" seeks to create awareness of the prevalence and impacts of sexual violence in society. It is interesting to note that the campaign has become relatively successful with victims sharing the experiences as old as two decades. It led to the number of sexual abuse victims seeking help from Rape, Abuse & Incest National Network (Seales). The organization a significant rise of 23 percent between October and December in 2017 compared to the same period the previous year (Seales). Besides, some victims acknowledged the movement helped them to open up about their past traumas and seek counseling or share their experiences with other victims (Seales). In essence, the movement has successfully brought the prevalence of sexual abuse and harassment into the limelight.
Besides the “Me Too” movement, “Black Lives Matter” campaign has also used social media to effectively champion the rights of underprivileged blacks in the US. The movement highlighted cases of police brutality against the African Americans in various parts of the country and shared the stories on different platforms including Facebook, Twitter, YouTube, and Instagram among others. Initially, the movement focused on pushing for justice for black victims killed by police officers but it later changed its objective aiming at reordering the society to protect them “from systematic dehumanization” (Roberts). Patrisse Cullors, Alicia Garza, and Opal Tometti envisaged a society where the blacks in the US were free from state-inflicted violence hence the beginning of the movement. It is notable that they did not have a lot of resources thus relied primarily on social media to pass their message. It was a matter of time before the movement attracted nationwide interest depicting the role of social media in mobilization.
According to the study by Pewa Research Center, more than a half of American adults have engaged in online political debate or any form of social-activism (2018). The survey which focused on five key areas of online interaction revealed that most 34 percent of Americans are likely to engage in groups that share their interest (Anderson, Toor, and Rainie). On the other hand, a paltry 14 percent of people have actively participated in social media hashtags related to the political or social issue (Anderson, Toor and Rainie). Interestingly, 32 percent of the population either actively participate or encourage those taking actions on a particular issue (Anderson, Toor and Rainie). Besides, 18 percent of the population have changed their profile pictures to show their support for a political or social course (Anderson, Toor and Rainie). In general, 53 percent of the American adult population has participated in any form of political or social activism in social media platforms (Anderson, Toor and Rainie). These figures indicate why social media activism like “Me Too” and “Black Lives Matter” gained traction within a short period. 
In addition, the study by Pewa Research Center indicates an interesting trend in the active social among the Republicans and Democrats. In the past year, the number of Democrats likely to use these platforms to seek information on protest or political rallies within their locality. The high interest of the Democrats to participate in these activities is perhaps due to President Donald Trump's policies. The Democrats believe the President policies, especially on immigrants, are discriminatory. However, a significant number of Americans have directly used social media to drum support for their party; 45 and 59 percent for Republicans and Democrats respectively (Anderson, Toor and Rainie). 
Besides, the demographics of active social media users in relation to political or social activism also give credence to the success of most online campaigns. In the United States, for instance, 23 percent of people aged between 18 and 49 are likely to add their voices in support of the movements by changing profile pictures (Anderson, Toor and Rainie). On the other hand, a paltry 13 percent of people aged 50 years and above will participate in online political or social activism. Furthermore, only eight percent of people above 49 years are likely to seek information concerning political activities compared to 20 percent of those below 49 years (Anderson, Toor and Rainie). 
The 2016 US elections exposed the pivotal role social media currently plays in any political process. Facebook, the largest global social media platform, has faced a lot of accusation that its platform was used in voter manipulation thus compromising the integrity of the electoral process. Particularly, Cambridge Analytica (a big data analytics company) is accused of mining Facebook users’ data and using them to engineer political campaigns (Auchard and Ingram). In essence, Facebook and other social media platforms like Twitter, YouTube, and Instagram were also a battleground for the politicians during last elections (Gunn). The battle to “control” these grounds by politicians is due to the fact that a significant number of people (37 percent) search for information on these platforms (Anderson, Toor and Rainie). In other words, technology is creating a new voter constituency through online platforms. Politicians- including the US President Donald Trump, are actively engaging their supporters on social media platforms hoping to maintain their support base. 
Finally, the increasing use of these platforms to fight for justice for the underprivileged is driven by the belief it is the easiest way to reach government agencies. Online “protests” unlike physical ones do not require a lot of resources or any approval from authorities. The offended individuals can just make a post and tag the relevant state agencies or ask their online friends to share the posts. In some scenarios, these cases end up in mainstream media attracting thus attracting attention. Currently, 69 percent of the United States’ adult population believe that social media is the easiest way to push leaders to act on a given issue (Anderson, Toor and Rainie). Besides, 67 percent admits that social media sites play a critical role in creating a sustainable change movement (Anderson, Toor and Rainie). In essence, these sites are not used only for networking but also increasingly acting as a tool for fighting social injustices.
Conclusion 
The expansion of the internet globally and the invention of social media platforms like Facebook, Twitter, YouTube, and Instagram have introduced a new concept in political and social activism. Currently, activists can easily reach a bigger audience with minimal resources and are not affected by distance or physical barrier. Moreover, a significant population of the US citizens also believe these sites are the easiest way to push leaders to undertake their responsibility. However, social media activism is not uniform across all demographics with younger being the most active and those above 49 the least active.
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