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The audience is the general public, for those who usually send texts while in charge of the steering wheel. It cautions the drivers not to be involved in distracting behaviors while driving which might cause them to loose concentration when driving. Texting while driving is said to be one of the causes of accidents for road users, it is also associated with loss of life in case an accident occurs and high costs incurred in case an accident occurs in terms of hospital bills and repair costs.
The author condemns the usage of the mobile phone while driving. Operating a phone while driving is like causing your death. The distraction which is caused by the mobile phone has reduced the efficiency of the drivers in many ways(.Kim ,2018) .There is an impaired ability of the driver to keep their lines correctly while driving, additionally the reaction times in terms of traffic signal and braking time is longer compared that driver who don't use phones while driving.
The fear appeals are to discourage the driver on phone usage while driving due to the safety of the road users and passengers. After having a look at the fear appeals the drivers recognize that it’s a more distracting behavior to be involved in. The following techniques are also used to avoid distracting behaviors; the use of the eye effectively ensures that the driver's brain gets correct information and spots at the right time (Hayashi, 2019). Visual search shortens the time the driver used to identify the situation ahead .scanning the road helps the driver to identify what is happening on the road since they are aware of how the road is thus reducing the occurrence of the accident.
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