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Introduction 
Women have been used by many organizations in most of their advertisements in paper magazines to attract the attention of the audience. In most of the advertisements, women are presented in sexual manners and extraordinary pictures are used. In today's culture, it is normal to publish such adverts and therefore people don't see anything wrong with them.  The advertisements provide artificial looks for women. This is considered to be beautiful but in reality, it is not. This kind of representation of women provides unreasonable representation for men since they expect all women to resemble the ones advertising in social media and magazines. 
The lady used in the advertisement of Versace perfume is represented in an unreasonable image. The woman lies down half-naked.  The image of the lady creates a sexual impression of the woman. There is no relationship between being half-naked and the use of the perfume. People can still use the perfume even if decent ladies were used in the advertisement. Some adverts such as the Versace advert may make women be viewed as sex objects. There is no need to use half-naked women to promote the perfume. The representation only gives sexual impressions. Perfumes make people feel fresh and give a good fragrance that cannot be observed in a naked body. 
It is unrealistic to use sexual impressions in an attempt to promote a product. The advertisement should actually use well-dressed women who walk confidently to show how the perfume brings a fresh smell. When young girls and other women see these adverts they may get depressed as they look for ways to look exactly like the lady in the advert rather than getting the message being advertised. This may make the advert more of beauty than an advert for perfume. People will purchase the perfume with the wrong motive of getting similar looks like the lady in the advert. 
This kind of beauty cannot be acquired by buying or using the perfume since the two are not related. Women may end up damaging their skin as they try for ways to look beautiful. This may have negative long-term effects. Adverts with such beautiful ladies, make the other women and young girls want to change their physical appearance to become beautiful. This creates competition among women as they try to make themselves the most beautiful.  Some may buy the perfume while others may search for other beauty cosmetics. 
Adverts such as the Versace advert, make women be viewed as sex objects.  There is no reason for using women who create sexual impressions in adverts.  Having sexual impressions in the advert for Versace does not mean that the perfume is going to be promoted. The advisement is meant for both men and women. Men will only buy such magazines with such adverts only to check on the women represented in the magazine. When young men look at those images they carry it to an older age. This may make them commit crimes such as rape due to the impression that women are sex objects. 
Conclusion
Magazines use women in advertisements by making them have artificial looks and by creating sexual impressions. This gives the wrong expectations of how real beauty looks like. As result, women are viewed as sex objects. The advert on Versace has used unrealistic beauty to attract the attention of the audience (both men and women) in promoting the perfume. By using this kind of advertising, people may fail to get what is being advertised but concentrate on the beauty of the lady. Societies should learn to accept and value women regardless of their looks. The women too should stop believing on the unrealistic beauties from the magazines. 
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