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Globalization
Globalization is the process whereby the world is becoming more interconnected through trade and culture. According to Pieterse, Jan Nederveen (2015), globalization is considered as an objective of improving the world’s connectivity through the expansion of the economy and politics. The author also subdivided globalization according to different timeframes; short-term, mid-term and long-term. These timeframes affect various units of globalization. The increase in globalization is owed to the advancements in technology, social media, integration of payment systems, increase in trade and the expansion of companies beyond the boundaries of their founder countries, that is, the establishment of franchises (Homayounnejad, n.d.). 
Alcoholic beverages and globalization
Globalisation has an impact on alcoholic beverages particularly the wine industry. Globalization of wine is the expansion of wine varieties across the world which is influenced by the availability of information on wine on the internet as well as the globalization of travel where one can freely move from one continent to another. The wine varieties are produced from various raw materials which differ biologically depending on their locations (Levetin & McMahon, 2008).
Two articles focus on the impact of globalization on the wine market. The first article examines the influence of globalization on the wine markets over the past decade. The authors examine the old and the new wine markets to establish how much impact globalization has had on the industry. The authors predict that with the new developments, current trends and changing trends, the demand and grape acreages may be affected. It is concluded that the new developments will affect the old wine markets as more people shift to other wine markets (Anderson, Norman & Wittwer, 2001). The second article examines the impact globalization has had on Italy’s wine industry. The researchers concluded that globalization has resulted in competition between the old and the new wine industries which have forced Italy’s wine industry to undergo restructuring to remain competitive and relevant in the current wine industry (Bernetti, Casini & Marinelli, 2006)..
From the articles, it can be concluded that the effect of globalization is being felt in every industry. Despite the fact that many industries had established itself as leading producers of certain products, globalization has led to the rise of new producers which has led to competition. Competition is influenced by the changes in the preferences and trends of the target market. Preferences are dependent on the price, availability and purpose of individuals who may vary. Trends may also vary from one individual/region to another. These factors affect the uptake of a product and determine its profitability and competitiveness.
Therefore, globalization has had a positive and negative impact on the wine industry. This is influenced by industry’s reliance on the target market which is determined by preference and trends which is spread through globalization.
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