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Rhetorical Appeals Logos, Ethos, and Pathos
Different persuasion techniques are used to convince a buyer to purchase products. Logos, ethos and pathos are the persuasive advertising techniques that are used and are also known as rhetorical triangle. To begin with, LOGOS is the method that purposes at convincing the audience using reasoning and relevant logics (Romanova, 2019). Examples of the logical appeal used in advertisement include charts, graphs and relevant facts. Logic aims at giving reasons to the audience to ensure that you persuade them towards the relevance of a certain products during an advertisement. For instance, using historical data and facts can make an item seem more reasonable. Technological advertisements mostly use logos because they need to show the new and real features of their products. One example of the of a commercial advertisement that uses the technique includes the Apple adverts for their phones. One would ask why they choose to buy a certain apple phone which probably the advertisement would give the best reasons. The advert focuses in logic by giving excellent features of the phones and give better reasons why one should purchase the product. 
ETHOS is also an advertising technique that focuses on ethics and call for the audience’s values towards the products. The method appeals to the viewers by emphasizing credibility. Ethos purposes at convincing the viewers that the commercial advertiser is ethical. When a respected public figure advertises a product, they trigger the audience to trust and get interested with the advertised product (Romanova, 2019). famous people with high status in the society tend to be trusted thus advertising products via them ensures credibility. For example, the Infiniti commercial recently featured Steph Curry whose taste is not in vehicles. in this case, the celebrity’s status endorses the product. 
PATHOS is an advertising technique that aims at convincing the viewers about a product through engaging emotions. It involves senses and shared experiences about the product (Hamzah, 2019). emotions trigger the audience to give to give a quick response about the product. many advertisements that uses pathos evokes the responses and feelings of the audience towards the items. In this case, the advertisements use a certain language, that is positive words that will trigger the feelings. For example, the Coca-Cola company has engaged the use of PATHOS through the language used in advertising. Open Coca-Cola open happiness, is a quote that is used by the spokesperson when advertising that triggers joy and excitement. The viewers can conclude that Coca-Cola products are the best because of how they are advertised. 
[bookmark: _GoBack]To sell a pen to Jamie, the logical, ethical and emotional appeals have to be included to draw his interest towards the product. logical appeal; the features found in the pen have to be well elaborated. For instance, the pen is sharp pointed to ensure that your work is clean and does not dispense a lot of ink. The pen is light and comfortable to use as it is made of high quality plastic material. Ethical appeal; mentioning a famous person for instance, I would say that the type of pen is also used by Bill Gates to encourage you to buy. Emotional appeals; the pen presents the best, awesome and clean handwriting that appeals the eyes. 
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