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Honesty is an ethical requirement in the decision-making process; when an individual conducts is contrary to what is expected to do, it is referred to as unethical behavior. Dishonesty creates a bad picture of the persona; this will tarnish your reputation. Dishonesty will also lead to complexities where you must tell more lies for people to believe you. There is a deception of trust because once the trust is broken, it becomes hard to regain trust. Based on individual factors, dishonesty will harm, creating a lousy picture of the person. The colleagues have no confidence in what you say as they feel you are always telling a lie. This is a breach of conduct to the organizational ethics, which is against the expectations that can lead to termination of the contract with your employer. People with this vice lack opportunities to advance in a better position due to the lack of trust they have created. Dishonesty in marketing limits good decisions because misleading consumers about the product can lead to legal troubles that will limit the business opportunity to scale to better levels of excellence. Exploiting of the consumer where a company will offer a defective product when they know that customers have known the issue they tend to remove the product from the market.
Creating fear through incitement this is done by giving false limited of product offer, this limits the opportunity for the product to be well known to the consumers they rush in purchasing a defective product, as a result opportunities of expanding the company sales are not available. 
Aflac smart green is a company involved in insurance. It has the following significant fields   Business Operations Facilities Management, Waste Management, Employee Engagement, but the company has developed several initiatives to cater to environmental sustainability. Aflac Company is an insurance company that has set policies and procedures to enable them to take care of their customers' well-being in concerns of the right environment. The company is working to reduce the carbon prints in the domain that has led to environmental hazards. It’s also working on saving energy consumption. The consumer bill of rights has taken a step more ahead to the consumers by introducing ethical consumerism that emphasizes consuming goods and services and creating alerts on the effects of goods on their environment. In case the consumer where delivery of products and services are not equitable to the preference consumer bill of rights have reinstated other ways to protect the consumer  they have opted for making earlier advertisement for earlier misrepresentation to keep awareness of defective products. There is improvising of new products that will replace the defective products with superior ones. The consumer bill of rights have put pressure for the compensation of defective products that may have caused problems to consumers. Social contributions have initiated new strategies for their customers by introducing high-interest rates on their savings to encourage people to invest more (Chen et al 2020).	Comment by USER: 
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