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Autonomous Vehicles Marketing
Introduction
	Autonomous vehicles also known as self-driven, have the capability to commute from a place to the destination without the need of a driver. The car use the artificial intelligence to navigate on the road. Audi Company is one of the producer of the autonomous vehicles with the recent AudiA5 being the recent self-driven cars to be produced. Market assessment involves the valuation of a new business, or a new product in the market. The process accounts for all viable challenges and opportunities in the market. Hence, in an assessment there is a need to include the competitors, entry barriers in the market, risks, opportunities, and the company’s ability to deal with the challenge in the market. The Audi A5 was developed in 2019 hence it is a new product and there is a need to assess the market state of the car. 
Worldwide market segmentation 
General market
	In the year 2019 the global autonomous vehicle car demand was $54.23 billion. The year’s market had almost a double increase from the year 2018 which was $28.7 billion. The market is projected to have a massive global expansion in the coming years. For example, According to the Allied market research report by the year 2026 it will be $556.67 billion. The massive market increase assures an increase in demand for the autonomous vehicles over the years. People consider automated cars as the only safer, classy and less tiresome method of transport. Therefore, the Audi A5 cars demand is expected to be hype by the mind 21st century. 
Regional segmentation
	 The market is segmented into four groups Europe, Asia- pacific. North America and LAMEA. Europe region composed of all European countries and the entire Russia, the region is the current leading consumer of the Autonomous cars and it is expected to continue leading in consumption by 42 percent by the year 2026. North America region is the second leading market it share is expected to be the 30 percent of the total share. The two regions have seventy two percent of the market share (AMR 2019). The reason for such a high share in both regions is because they are considerably more accepting to technology and are composed of most developed countries. 
	LAMEA include the Latin American countries in the South American continent and the African countries. These region has the lowest market share, under development being one of the leading factor influencing the demand for the cars. Finally, Asia is the third consumer of the cars. 
Type of vehicle 
	In respect to the type of vehicle the market is divided into two aspects, fully autonomous vehicles and duo drive autonomous vehicles (CISION 2019). The dual drive autonomous gives an individual an option to control the car when they want and also let the AI drive them when they need to. The dual options cars are more demanded compared to the fully autonomous cars. 
Company size
	The market share is segmented according to three levels of the company size. Tire I companies that controls 45 percent of the market. Such companies produces self-driven cars, vans and trucks. Tire II can produce only cars and Trucks and share 35 percent of the market share. Finally Tire III companies specifies only on cars and have only 20 percent of the market share (CISION 2019).
Marketing Autonomous vehicles
Advertisement
	The advertisement should focus on the major market of the products. For example, the organization should dwell more on the Europe regions since they are the major market of the products of the organization. The advertisement should be explicit explain the advantages of using the vehicle and also take into account the cost of the vehicle. Such advertisement should also be on the major media of the country in the region in question. Such moves will make sure that many people in the specific regions will have the information on cars. 
Promotion
	The method of advertisement has worked in the marketing of many products especially the new product in the market. In the car industry new products are promoted through the use of the popular figures in the specific region. For example, the company need to focus on the establishment of the bland ambassador of the region, such people could be popular celebrities who will work on the marketing of the products. By establishing such marketing individuals the organization is likely to optimize the sales on various regions.  
Social media marketing
	Social media marketing is one of the most effective emerging marketing strategy in the world today. Such media are considerably more effective since they are used by a massive population of the people in the world. Additionally, they are less expensive method and they extensively focus on the specific group of people who are the potential buyers.  For example, the marketing is set in such that people explicitly following on the purchase of vehicle are given an option to purchase the specific models of vehicle. However, not all consumers have a complete believe in social media advertisement especially when dealing with new products. Therefore, such advertisement require complement from other methods of marketing (Constantinides, 2014).
	In conclusion, automated cars are the future of the world road transportation, the market is increasing globally and so is the competition. Hence, any organization producing such vehicles should use the most effective method of advertisement to market the products in order to occupy the main market share. Moreover, quality product is necessary for the effective share of the market.   
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